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Our Mission
To prepare students and business professionals and to improve business practice 
through high quality instruction, research and professional activities.
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Academic Programs
Undergraduate Programs
BS Accountancy

BS Business Administration

BS Business Economics and Finance

BS Computer Management and  
Information Systems

Graduate Programs
Master of Business Administration

MS Accountancy

Master of Marketing Research

MS Economics and Finance

MS Computer Management and  
Information Systems

The SIUE School of Business is among an elite 10 percent of business  
schools worldwide that have earned the prestigious seal of approval 
from the Association to Advance Collegiate Schools of Business  
(AACSB) International. The SIUE School of Business accounting  
program is accredited through AACSB International. Less than  
33 percent of AACSB accredited business schools also hold the  
accounting accreditation. 

Home to the Small Business Development Center, Entrepreneurship Center and International Trade Center, the SIUE School of 
Business is committed to supporting economic growth and a strong business climate for the region. 

The Princeton Review continues to rank the School as one of the best MBA programs in the U.S.

School of Business

On the cover: Jasmine White, senior accounting major, 
and Dr. Shrikant Jategaonkar, MS ’04, assistant professor  
of economics and finance.



Dear Friends,

What a year! Will the next year bring us greater market certainty  
and prosperity, or more of the same upheaval and unpredictability? 
Was 2008-09 the most challenging year in your company’s history? 
Was it the most demanding in your professional career? How did your 
personal portfolio fare amidst the market mayhem? How will you 
remember 2008-09?

For 596 students who graduated from the SIUE School of Business 
from August 2008 through May 2009, they will remember:

n  �Our chapter of the American Marketing Association 
traveling to New Orleans to participate in a national student  
case competition;

n  �Beta Alpha Psi receiving an Enterprise Rent-A-Car Student 
Organization of the Year award for their innovative program, 
“Meet the Firms,” which gave students the opportunity to  
speak with company representatives and learn about 
opportunities in the accounting field;

n  �Creating a YouTube video to attract students to the computer management & information systems major;

n  �Preparing to enter the newly designed MBA program or, for some, graduating from the first MBA cohort with 
an emphasis in project management;

n  �Listening intently to Alumni Hall of Fame inductee Tim Keenan, MBA ’85, talk about how a set of core values 
drove his company, High Performance Technologies, to success; and

n  �Excitedly walking across the stage to receive their diplomas.

The ebb and flow of the academic calendar reminds us that, regardless of economic conditions, a new generation of 
leaders is born every year as students graduate from the SIUE School of Business.

In the following pages, you will read more about our student and faculty successes during the 2008-09 academic 
year. Read about how our faculty research is recognized in the top business journals and academic associations in 
our industry. Read about how our students learn, often beyond their (and our) expectations. Read about how the 
generosity and foresight of our alumni inspires innovation in our educational programs.

We don’t know what the future holds for the economy. But we know that the SIUE School of Business will continue 
to prepare students and business professionals and to improve business practice. That is our mission, and with 
your help, we will pursue it with excellence!

Sincerely,

Gary A. Giamartino, Ph.D.
Dean

From the Dean

Gary A. Giamartino

Dean of the School of Business
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Enhancing Undergraduate Success
Walk through the hallways of Founders Hall today and 
you will see students huddled around tables working 
on team projects, preparing presentations or studying 
for exams. Student organization leaders hustle to 
find space where their clubs can meet to practice the 
leadership skills necessary for succeeding in today’s 
highly competitive marketplace. Competition for good 
study and meeting space is keen.

“So much of our business curriculum today is 
taught in team-based modalities,” said Dean Gary A. 
Giamartino. “Founders Hall was built in a different 
era to support a different curriculum. Our physical 
facilities must support our innovative programs so 
that our students and faculty can maximize learning 
opportunities. Our students need a dedicated business 
resource center to support their hands-on career 
preparation. That is why we are creating the Cougar 
Business Student Resource Center (CBSRC).”

Space on the third floor of Founders Hall became 
available when the SIUE Career Development Center 
moved to the new Student Success Center adjacent to 
the Morris University Center. “When we learned the 
Career Development Center was moving, we jumped 
at the chance to secure that space to support student 
learning and student organizations,” Giamartino said.

“We are committed to providing students a more 
engaging and exciting environment in which they 
can generate ideas, share knowledge and practice 
critical skills,” Giamartino said. “Our physical facilities 
must support our innovative programs and allow our 
students to maximize their potential.”

The CBSRC will be a hub of student learning resources 
and activities. Comprised of a staffed physical center 
as well as online resources, the 3,000 square-foot 
facility will offer:

n  �Small group meeting rooms where student 
teams can work on assignments and practice 
presentations;

n  �A permanent home base for the thirteen School 
of Business student organizations which will 
increase their visibility and encourage a sense of 
esprit de corps;

n  �Executive-in-residence office space where 
experienced business executives can provide 
guidance and mentoring to students;

n  �A state-of-the-art conference room in which 
students and faculty can meet with colleagues  
in person and virtually through internet 
technology; and

n  �A convenient place to access online professional 
development resources such as leadership 
assessment tools, portfolio development, 
professional certification study programs  
and other online resources to help ensure 
students success.

School of Business
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“Having a dedicated space for business students will 
provide enormous opportunities to develop their 
presentation, writing and interpersonal skills which 
are essential to their classroom performance and 
future endeavors as business professionals,” said 
Norris Manning, director of student services in the 
School of Business. “I am very enthusiastic about 
the opportunities this new center will provide to the 
faculty to assist students in developing those skills.” 

Funding for the CBSRC will come mainly from private 
gifts to the School. “Private support from alumni and 
friends of the School has been on the rise in recent 
years,” said Judy Woodruff, director of development 
for the School of Business. “This project is one of 
highest priority for the School, and it will allow us to 
ramp up the quality of our programs very quickly.” 

“Providing a quality business education today means that 
we must pay close attention to all of our facilities and 
learning resources,” Giamartino said.

Alumni and friends interested in supporting this 
initiative should contact Woodruff at 618.650.2317  
or jwoodru@siue.edu.

“�We have more than 20,000 
SIUE business alumni leading 
important corporations and 
communities throughout the 
world. We owe it to them and to 
our current and future students 
to make sure that the places in 
which our students learn are 
as excellent as our educational 
programs and the people who 
teach and learn in them.”

– Dean Gary A. Giamartino



Department of Accounting
The Association to Advance Collegiate Schools of 
Business (AACSB) International has continually 
accredited the SIUE School of Business for more than 
30 years. The accounting program is also accredited 
through the AACSB International. Less than 33 percent 
of AACSB accredited business schools—only 169 
worldwide—also hold the accounting accreditation.

Professor Michael Costigan, chair of the Accounting 
Department, recently completed a three-year term  
as a member of the AACSB Accounting Accreditation 
Committee. The group oversees all initial 
accreditation and reaffirmation of AACSB  
accounting accreditation processes. 

SIUE School of Business accounting students had 
the third best pass rate in 2008 of any state school in 
Illinois—a number that supports the School’s approach 
to accounting curriculum, according to Costigan.
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“Our high pass rate on the CPA exam is interesting 
because unlike some schools, we don’t offer a CPA 
review course,” Costigan said. “We have made a 
conscious decision that our objective is to prepare 
accountants for success in their careers and not just 
for success on a specific exam. The expectation is that 
students prepared this way will do well on the exam 
and in their professions.”

Another effort to help students succeed is the recent 
addition of two outstanding faculty. Greg Sierra 
(Ph.D., Washington University) was named assistant 
professor this year. “Greg possesses an enthusiasm for 
research and strong research skills, along with a strong 
commitment to classroom teaching,” Costigan said.

Carol Jessup (Ph.D., St. Louis University) is a visiting 
associate professor with an expertise in governmental 
accounting. “Her expertise allows us to offer our 
students, for the first time, a graduate-level course in 
governmental accounting,” Costigan said.

School of Business
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By the Numbers: Undergraduate Enrollment

Total Majors and Pre-Business: 1,108

Total Business Minors: 341

Jasmine White
Senior accounting major
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Department of Management and Marketing
The Department of Management and Marketing 
recently received national recognition when a leading 
marketing research textbook prominently featured the 
department’s Master of Marketing Research (MMR) 
program. The sixth edition, to be published in 2010, of 
Marketing Research by Alvin Burns and Ronald Bush, 
includes a profile of the MMR program.

“This is a top-selling marketing research textbook 
for undergraduate students,” said Ralph Giacobbe, 
associate professor of management and marketing 
and chair of that department. “It includes a lot 
of detail about our program and holds it up as a 
standard in the field.”

The book refers to the MMR program as a “well-
regarded program” and features two MMR advisory 
board members, Jeff Minier, MMR ’95, director of 
global research and business intelligence at Merial 
Animal Health, and Michael Brereton, president and 
CEO of Maritz Research. 

Minier helped create the MMR advisory board, which 
is comprised of marketing research industry leaders 
from several leading research agencies and Fortune 
500 client organizations. “The creation of this board is 
evidence that marketing research executives see and 
recognize that SIUE’s MMR program plays a crucial 
role in industry,” Minier said.

Matt Senger, MMR ’06, associate manager of client 
consulting with the Nielsen Company BASES also was 
featured prominently in the textbook and is quoted as 
saying, “The MMR program has an advisory board of 
industry-leading practitioners which helps guide the 
curriculum so graduates are ready to hit the ground 
running with up-to-date knowledge of industry 
practices.” 

In the management area, the department is celebrating 
the addition of a new faculty member. Susan Dustin, 
assistant professor, recently completed her Ph.D. in 
organizational behavior at the University of Iowa and 
will be teaching organizational behavior at SIUE. 

“I am excited about the opportunity to work in  
a balanced institution that is focused on both  
teaching and research,” she said. “I’ve been really 
impressed with the faculty and the enthusiasm of the 
student body.”
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Total Graduate Enrollment: 319

Jeff Minier, MMR ’95
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Department of Economics and Finance
The master’s in economics and finance stands out 
as a research-oriented program comprised of faculty 
members who are passionate about inquiry. That 
research focus has created an environment where 
a full 25 percent of the program graduates go on to 
doctoral programs.

“Our faculty not only have a strong interest in research, 
they come from a vast array of research backgrounds,” 
said Rik Hafer, distinguished research professor and 
chair of the Department of Economics and Finance. 
“Students quickly discover that research is enjoyable 
and interesting, which contributes to the large number 
of graduates who pursue their doctorate.”

The program prepares students for their careers, but 
also gives them the competitive edge to apply to and 
be accepted by some of the best economics and finance 
doctoral programs in the country.

“The breadth of the places our students are going 
is testament to the quality of our faculty and our 
program,” Hafer said. “In just the last few years, 
we’ve had students begin doctoral programs at the 
University of Florida, University of Arizona, Temple, 
Virginia Tech and Kent State.”

One such graduate, Shrikant Jategaonkar, MS ’04, 
recently completed a Ph.D. in finance at the University 
of Arizona and came back to SIUE as an assistant 
professor this year. “Shrikant brings expertise in the 
area of corporate finance to our department,” Hafer 
said. “He solidifies the teaching and research we will 
do in this area, and students taking his courses in 
corporate finance are learning cutting-edge material.”

“I was grateful for the encouragement and mentoring 
I received from the faculty when I was a student at 
SIUE,” Jategaonkar said. “I’m excited to have the 
chance to do the same for my students.”

School of Business

Shrikant Jategaonkar, MS ’04
Assistant professor
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Department of Computer Management and  
Information Systems
The Department of Computer Management and 
Information Systems (CMIS) was acknowledged on an 
international stage when three faculty members were 
chosen to present papers at a conference in France and 
one professor won a Best Paper award.

Professor Jo Ellen Moore, Assistant Professor Clay 
Williams and Associate Dean Mary Sumner presented 
papers at the International Conference on Information 
Systems in Paris, France in December 2008. “The 
Department of CMIS was honored to have three faculty 
members’ papers accepted for presentation at such a 
prestigious conference,” said Doug Bock, professor and 
chair of the department.

Further enhancing that honor was the fact that Moore’s 
paper, which was co-authored by Jason Thatcher 
of Clemson University and Janet Ply of Pendere 
Consulting, won best paper in the IT and Human 
Behavior Tract. The paper summarized the group’s 
research in which they tested the prevalent belief 
that employee attitudes and perceptions improve as 
organizations’ information systems mature to more 
advanced stages. Their research, however, indicated 

that there is a point in which cynicism among 
information systems employees actually increases as 
their organizations’ technology systems improve. 

“We found that it takes a real toll on IT workers  
as their organizations’ systems progress to a certain 
point,” Moore said. “These findings should help 
increase awareness among managers of the importance 
of being proactive in alleviating the stress on IT 
employees during certain stages of progression.”

Assistant Professor Andrea Hester, MS ’04, the CMIS 
department’s newest faculty member, will present 
a paper at the Hawaii International Conference on 
System Sciences. Hester recently completed her Ph.D. 
in computer science and information systems at the 
University of Colorado in Denver. 

“I am thrilled to be back at the University where I 
completed my master’s,” she said. “I love SIUE and I 
knew this is where I wanted to teach. This is a great 
department and an amazing University and I’m excited 
to be a part of it.”

Andrea Hester, MS ’04
Assistant professor
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Recognizing Success
Alfred C. Hagemann, BS ’63, gives much of the 
credit for his professional successes to the education 
he received at the SIUE School of Business. For 
that reason, he committed to endow a minimum of 
$100,000 for a scholarship for students seeking a 
business degree at SIUE.

Hagemann earned his bachelor of science in 
accounting from SIUE in 1963 and secured a job at 
Arthur Andersen & Co. upon graduation. He enjoyed 
a life-long career with the company and retired as a 
senior partner in 1998.

“SIUE gave me the foundation to be successful in 
business and in life,” Hagemann said. “It gave me 
the opportunity to embark on an accounting career 
that delivered the earnings and capability to create 
this endowment. I want to give recognition to the 
University for having been a part of my success  
and also provide funds for students in need of 
financial assistance.”

Hagemann’s scholarship, called the Alfred C. and 
Delores A. Hagemann Scholarship, for Hagemann 
and his wife, will be made available to incoming 
freshmen in good academic standing with financial 
need who have stated a business education interest. 
The scholarship will be available to students for up to 
eight semesters.

In addition to this gift, the couple has contributed 
in other ways to enhance education and highlight 
business ethics in the School of Business. The 
Hagemann Tax Learning Center in the Department of 
Accounting demonstrates Al’s commitment to assuring 
that students who study tax accounting have access to 
the best resources. The Hagemann Leadership Room, 
which provides a space for leadership education 
and recognizes the importance of business ethics in 
leadership, was dedicated in summer 2002. Their gift 
also supported the adoption of the School’s Code of 
Professionalism.

“Business ethics is a very important topic to me and 
one that I believe must be included in a business 
education,” Hagemann said. “I have always tried to 
operate in an ethical manner, and I think that students 
need to be reminded of the importance of ethics as 
they pursue careers in business.”

Hagemann serves on the board of the SIUE Foundation 
where he is a member of the investment committee.

Alfred C. Hagemann, BS ’63
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Papazafeiropoulou & J. Choudrie (Eds.), Global Diffusion 
of Broadband Transmission: Factors Affecting the Adoption, 
Usage and Economics of Broadband: Idea Group Publishing.
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Journal Articles
Belasen, A., & Polachek, S. (2008). How Hurricanes Affect 
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Douglas, T., & Zu, X. (2008). The Evolving Theory of 
Quality Management: The Role of Six Sigma. Journal of 
Operations Management, 34, 765-785.
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A Survival Time Analysis. International Review of Economics 
and Finance, 17(4), 589-602.

Evrensel, A. (2009). Determinants of Bank Supervisory 
Agencies’ Power and Accountability: A Cross-Country 
Analysis. Applied Economics Letters, 16(8), 791-795.

Evrensel, A. (2009). Differences in Bank Regulations: The 
Role of Governance and Corruption. Journal of Economic 
Policy Reform, 12(2), 91-110.

Fung, H.-G., Sierra, G., Yau, J., & Zhang, G. (2008). Are the 
U.S. Stock Market and Credit Default Swap Market Related? 
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Jia, J. (2008). Institutional Ownership Stability and BHC 
Performance. Journal of Banking and Finance, 32(9), 1767-
1781.

Kutan, A., Bahmani-Oskooee, M., & Ratha, A. (2008). 
The S-Curve in Emerging Markets. Comparative Economic 
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Manufacturer versus Retailer Brands in Alternative Price and 
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16, 100-108.
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Deficiencies in Auditing Related Party Transactions: Insights 
from AAERs. Current Issues in Auditing, 2(2), A10-A16.

Segal, M., & et al. (2008). Effective Communications 
and Leadership Essentials for a Global Workforce. The 
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Management, 8(6), 63-71.

Segal, M., Hershberger, E., & Osmonbekov, T. (2009). 
Rethinking Assessment of Marketing Research Skills and 
Knowledge: A New Approach. Qualitative Market Research: 
An International Journal, 12(1), 70-82.

Sumner, M. (2009). Information Security Threats: 
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Preparedness. Journal of Information Systems Management, 
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Watson, G., & Berkley, R. (2009). Ambiguous Allure: Value-
Pragmatics in Ethical Decision Making. Business and Society 
Review, 114(1), 1-29.

Watson, G., Freeman, E., & Parmar, R. (2008). Connected 
Moral Agency in Organizational Ethics. Journal of Business 
Ethics, 91(4), 153-157.

Selected Faculty Scholarly Activities
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School of Business Advisory Board
William D. Boudouris, BS ’79 
Executive Vice-President &  
Chief Financial Officer, The Korte Co.

Jeffrey M. Dale, BS ’79 
Vice President & Chief Financial Officer,  
Federal Reserve System Office of Employee Benefits

Gary A. Giamartino, Ph.D. 
Dean, SIUE School of Busines

Camille F. Emig-Hill, BA ’72, MBA ’77 
Anheuser-Busch Cos. (Retired)

Gordon A. Johnson, BS ’82, MBA ’84 
Managing Director, Senior Portfolio Manager,  
PNC Capital Advisors LLC (PCA)

Janice R.W. Joplin, Ph.D. 
Associate Dean for Academic Affairs, Associate 
Professor of Management, SIUE School of Business

Walter R. Knepper, BS ’69 
Partner, RubinBrown

Eric L. Levin 
Director of Finance, Integrated Logistics,  
The Boeing Co.

Mara (Mitch) Meyers, BS ’78, MBA ’81 
Entrepreneur

John W. North, BS ’75 
Vice President, NorthPhotoArt

Edward T. Pinnell, Jr., BS ’82, MBA ’90 
Vice President & Fiduciary Officer, PNC

Ronda L. Sauget, BS ’96, MBA ’98 
President, Validus Business Strategies

David R. Schaake, BS ’77 
Managing Director, AON Corp.

Thomas P. Schunk 
Director VMO, VP Marquee Accounts, Emerson

Mark E. Showers, BA ’77 
Sr. Vice President & Chief Information Officer,  
RGA Reinsurance Co.

Herman Smith, BS ’81 
Inspector, Department of Homeland Security

Mary R. Sumner, Ph.D. 
Associate Dean for Executive & Continuing Education, 
Professor of CMIS,  
SIUE School of Business

Mark B. Weinheimer 
Shareholder, Polsinelli Shughart

Robert A. Wetzel 
President, TheBANK of Edwardsville (Retired)

Judith M. Blase Woodruff, BM ’77 
Director of Development, SIUE School of Business

School of Business Alumni Association  
Board of Directors
Paul J. Baeske, BS ’97, MBA ’99 
Financial Advisor/Certified Financial Planner,  
Morgan Stanley

Henry J. Bieniecki, BS ’76, MBA ’80 
President, Bieniecki International Inc.

Fiscal Year 2008-2009

School of Business Advisory Boards
The School of Business works closely with the business community in order to provide the very best business expertise to develop 
programs that provide a foundation for students to become leaders in their chosen careers. The commitment of these advisory 
board members to lend their expertise and to serve the School of Business as ambassadors in the business community is gratefully 
recognized and appreciated.

Gail Buenger, BS ’58 
Senior Alternatives Inc.

Mark O. Carter, BS ’85, MBA ’98 
Systems Analyst, Hewitt Associates

William F. Graebe, Jr., BS ’64 
President, G & M Industries

Patricia P. Hufford, BS ’86 
Sales Support Specialist,  
Blue Cross & Blue Shield (Retired)

Tiffany D. Jenkins, BS ’94 
Financial Specialist,  
AER Services - Financial Analysis

Amanda J. Krayniak, BS ’05 
Advertising Compliance Analyst,  
Wachovia Securities

Thomas K. McRae, BS ’82 
Senior Executive Account Manager,  
GlaxoSmithKline Oncology

Danny J. Micheletto, BS ’96, MBA ’98 
Agricultural Loan Approval Officer,  
Bank of America

Paul B. Millard, BS ’93 
Vice President, Commercial Banking,  
TheBANK of Edwardsville

Terry L. Pruitt, BSA ’91 
Human Resource Manager,  
PricewaterhouseCoopers LLP

Marcia W. Renda, BS ’97, MBA ’00 
Entrepreneur

Timothy A. West, BS ’07 
Vendor Manager, ExpressScripts Inc.,  
Infrastructure Shared Services

Accounting Advisory Board
Michael E. Buescher, BSA ’92 
Director of Taxes, Kellwood Co.

Susan J. Eickhoff, BSA ’93 
Partner, KPMG LLP

Jason H. Geminn, BSA ’97, MBA ’01 
Tax Supervisor, Stone Carlie

Sara B. Hampton, BSA ’98 
External Reporting Manager, Energizer

Bryan C. Keller, BSA ’90 
Partner, RubinBrown

Julie R. Lutz, BSA ’01, MSA ’02 
Senior Auditor, Ernst & Young

Jean R. Pinkney, BSA ’98 
Manager, Accounting/Human Resources,  
TSI Engineering Inc.

John F. Saric, MBA ’81 
Senior Audit Manager, Federal Reserve System

Rachelle L. Sauls, BSA ’97 
Reimbursement Manager, Barnes Jewish Hospital

Mark A. Schafale, BSA ’85 
Vice President, Controller, Energizer

Scott A. Stringer, BSA ’84 
Director, Navigant Consulting

Timothy D. Valley, BSA ’92, MBA ’94 
Vice President of Finance,  
Millennium Digital Media

Construction Leadership Advisory Board
Dennis Corrigan 
President, Corrigan Co.

Jon Danuser 
General Manager, Johnson Controls

Jim Frey 
Senior Vice President, Risk & Contract  
Review Officer, Alberici Constructors

Timothy K. Garvey, BA ’72 
Executive Director, Southern Illinois  
Builders Association

Marion A. Hayes III 
President, BRK Electrical Contractors LLC

Mark Hinrichs 
President, IMPACT Strategies

Bruce B. Holland 
President, Holland Construction Services

Gregg E. Korte, BS ’89 
General Manager, Korte & Luitjohan

Liz Lahm 
Director, Project Policy & Finance, AmerenUE

Roger W. Loesche 
CFO, Kozeny Wagner

Jason Mantle 
Quality Assurance Manager, Korte Construction

Dale Miller 
Vice President, SM Wilson

Dawn M. Naney, MPA ’00 
Director, BJC

Rick Oertli 
CEO, Guarantee Electric

Alan Richter 
Executive Director,  
Regional Union Construction Center

John Rogoz 
Financial Manager, Turner Construction (KC)

Sue Stewart 
Vice President, McCarthy Construction

Mary R. Sumner, Ph.D. 
Associate Dean for Executive & Continuing Education, 
Professor of CMIS, SIUE School of Business

Len Toenjes 
President, AGC of St. Louis

Tom Van Landingham 
Associate Principal, Christner Inc.

Robert Zak, Jr. 
CEO, Zak Cos.

Master of Marketing Research Advisory Board
Rob Arnett 
Senior Partner, Solutions Partners Consulting Inc.

Bill Bagwell 
Senior Vice President, The Mattson Jack Group

School of Business
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Debbie Beers 
VP Consumer Insights & Research Center of 
Excellence, Furniture Brands International

Jim Berling 
Senior Vice President, Burke Inc.

Diane Bowers 
President, Council of American Survey Research 
Organizations (CASRO)

Michael Brereton 
President, Maritz Research

Blake Burrus 
Senior Vice President, BASES, The Nielsen Co.

James D. Carter 
Executive Director, Advertising Metrics & Budgets, 
AT&T

Rodney L. Cober 
Executive Vice President, Burke Inc.

Merrill Dubrow 
President and Chief Executive Officer, M/A/R/C

Albert Fitzgerald 
President, Answers Research LLC

Mike Flynn, Ph.D. 
President, Flynn Consulting

Brian Hagan 
Executive Vice President, dmrkynetec

Richard Homans, Ph.D. 
Sr. Vice President, Ipsos-Reid

John Hostetler 
Director, Market Research, Kellogg Co.

Chad Johnson 
Partner, Answers Research

Susan Jones, DVM 
Vice President, Agribusiness, Ipsos-Reid

Todd J. Jones, BS ’90, MMR ’92 
CRM Database Marketing Manager,  
Diabetes Care, Roche Diagnostics Corp.

Regina Lewis, Ph.D. 
Vice President, Consumer and Brand Insights Group,  
Dunkin’ Brands Inc.

Gayle Lloyd 
Manager of Product Research & Competitive 
Intelligence, Batesville Casket, a division of Hill Rom

Matt McNerny 
President, Client Solutions, TNS North America

Jeff Minier, MMR ’95 
Director of Global Research and Business 
Intelligence, Merial

William Neal 
Senior Partner, SDR Consulting

Brett Polenchar, Ph.D. 
Vice President, Marketing Research,  
Wyeth Pharmaceutical

Leslie Schall 
Director of Marketing Intelligence,  
Michelin North America

Carol Schwent 
Director, Marketing Insights Center, Edward Jones

Madhav Segal, Ph.D. 
Director, Master of Marketing Research (MMR) 
Program, Professor of Marketing,  
SIUE School of Business

Diane Spencer 
Vice President, Business Intelligence & Analysis, 
Commerce Bank

Marjette Stark 
Senior Vice President, DMS Research

John Sterling, Ph.D. 
VP & Director, Marketing and Category Management,  
Ralston Foods, Ralcorp

William Stewart 
Senior Vice President and Partner, Managing Director,  
Global Research, Fleishman-Hillard Inc.

Helen Turner 
Director, International Marketing Research,  
Anheuser-Busch Cos. Inc. (Retired)

Ron Weidemann 
Partner, Answers Research

George Wilkerson 
Communications Industry Group Leader,  
Market Strategies International

Project Management Advisory Board
Doug Ascoli 
Supervisor, Project Management Office, Ameren Corp.

James Bostick 
Project Management Principal Leader,  
Computer Sciences Corp.

Paul A. Boyer, BS ’82 
Manager, Business Development,  
Northrop Grumman Corp.

Allen P. Cain 
Project Leader, Science  
Applications International Corp.

Ninoska Clarkin 
PMO-Project Delivery Services-Department Leader, 
Edward Jones

Laurie Douglas 
Principal Consultant, Daugherty Business Solutions

Wesley J. Frick, BS ’72 
Director, The Boeing Co. (Retired)

William C. Goodman 
NETOps Subject Matter Expert,  
Science Applications International Corp.

Cheryl Harbison 
Director of Business Analysis, Scottrade

Sandra M. Hindelang, MS ’06 
Assistant Director, Executive Education,  
SIUE School of Business

David R. Hunter 
Manager, Future Combat Systems, The Boeing Co.

Janice R.W. Joplin, Ph.D. 
Associate Dean for Academic Affairs,  
Associate Professor of Management,  
SIUE School of Business

Chris Koo 
Sr. Project Leader, IS PMO-Project Delivery Services, 
Edward Jones

Pam Ladd 
Director, C&PS Quality Assurance Group,  
Express Scripts

Liz Lahm 
Director, Project Policy & Finance, AmerenUE

Ozzie Lomax, MBA ’09 
Plant Manager, Strategic Projects, Ameren

David A. Mayo, Sr., BA ’83 
Director, Information Systems, Edward Jones

Scott A. McCall 
Assistant Vice President,  
Science Applications International Corp.

Jo Ellen Moore, Ph.D. 
Professor of CMIS, SIUE School of Business

James Morgan 
Senior Project Manager, Burns & McDonnell

Pat Mueth 
Director, Program Management Office,  
Barnes Jewish Hospital

James Page, Jr. 
Manager, Accounting Help Desk, U.S. Postal Service

Dan Perschbacher 
Manager, Generation Training & Performance 
Assessment, Ameren

Larry Reuwer 
Global IT Project Leader, Monsanto Co.

Barb Strang 
Senior Project/Program Manager, Wells Fargo Advisors

Mary R. Sumner, Ph.D. 
Associate Dean of Executive & Continuing Education,  
Professor of CMIS, SIUE School of Business

Craig Todd 
Senior Project Engineer, Sigma Aldrich Co.

Bruce Tons 
Manager-IT PMO, Smurfit-Stone Container 
Corporation, Metro St. Louis PMI Board Member

Brian Truhn 
Director, IT Infrastructure PMO, Express Scripts

Entrepreneurship Center Advisory Board
Art Borum 
Director, South Central Illinois Growth Alliance

Monica Bristow 
President, RiverBend Growth Association

Tom Douglas, Ph.D., MBA ’77 
Associate Professor of Management,  
SIUE School of Business 

Nora Feuquay 
Extension Unit Educator, Monroe County

Joseph A. Gasparich, BS ’65 
Assistant Executive Director,  
Southwestern Illinois Development Authority

Gary A. Giamartino, Ph.D. 
Dean, SIUE School of Business

Alan Gilmore 
CEO, Jersey County Business Association

John Herzog 
Economic Development Specialist,  
Madison County Community Development

Janice Kerin 
Program Manager, St. Clair County Economic 
Development Department

Edie Koch 
Southwest Region Manager, Illinois Department  
of Commerce & Economic Opportunity

Patrick McKeehan 
Executive Director, Leadership Council  
Southwestern Illinois

Kwa Mister 
Director, Small Business Development Center,  
SIUE School of Business

James R. Pennekamp 
Special Assistant to the Chancellor for Regional 
Economic Development & Executive Director of 
University Park, SIUE

Hasan Sevim, Ph.D. 
Dean, SIUE School of Engineering

Matthew Smith 
Attorney at Law, Polsinelli Shughart 

Dave Stoecklin 
Executive Director, Madison Bond Workforce 
Investment Board

Silvia Torres 
Director, International Trade Center,  
SIUE School of Business

Dennis Wilmsmeyer 
General Manager, Tri-City Regional Port District
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Tonya E. Ingold Stacy ’95
David L. Stadelman ’72
Earl W. Stafford ’84
Julia L. Grider Stanfill ’87, ’96
Larry J. Stawar ’71
Robert E. Steiner ’71
William R. ’64 & Patricia H. Stevens, Jr.
M. James ’75 & Ruth Stober 
Jay & Jill L. Coleman ’83 Stobie
Eric W. ’93 & Sarah L. Brother ’92 Stoces
Duane R. Stock ’71, ’73
William K. Stolte ’85
Rachel L. Watson Stopka ’02
Carl & Cheryl J. ’80 Strackeljahn
Dr. Donald E. & Sherri Strickland
Brian H. ’92 & Susan M. Strubhart
John A. Stuckey ’92
Thomas M. ’64, ’73 & Kathleen A. Stuchlik
Gary E. ’75 & Carol A. ’75, ’82 Sturdivant
Thomas A. ’85 & Claire F. Studer
Leonard J. M. ’72, ’75 & Judy Suess
Denise L. Suhrenbrock ’93, ’95
Carl J. Sutkus ’77
Glen L. Sutton ’76
Kenneth D. Swain ’75
Frederick O. Swift ’81
Paul A. ’86 & Erin B. ’00, ’02 Szablowski
Richard E. ’82 & K. Renee Tope ’69 Taake
Piyush P. Tangal ’93
Anthony ’73 & Maryland Tassone, Jr.
B. Roy ’68 & Andrea F. ’70, ’78, ’90 Taylor
Jack P. Taylor ’99
Steven J. ’82 & Patty Taylor
Beverly J. Terry ’74
Patty J. Birky Thiede ’83
Charles E. ’76 & Judy A. Thoele
Rodney E. ’75 & Joyce A. Thomas
Tim J. ’76 & Cynthia A. Thomas
Elbert L. ’73 & Myra Thomas, Jr.
James H. & Nancy Dain ’68, ’75 Thorsen
Keith H. Throm ’84
Mary Constance Throm ’96
Stacy L. Holt Tierney ’88
Col. Robert H. Timm ’79
Robert J. Timmer ’79
Elizabeth A. Tittle ’91
Paul B. ’79 & Josephine R. Tobias
Horace B. Tomlin ’74
David M. Townley ’73
Sharon K. Trettenero ’88
Tracy W. Seaver Trisko ’86
Karen K. Trone ’78
Rodney H. Troske ’65
Richard W. ’83 & Deborah M. Tutka
Marie G. Valente
Raymond O. & Bernice K. Wrigley ’98 Varady
Michael &  
	 Pauline O. Olshefski Pieper ’87 Vernon 
Melvin C. Vineyard ’79
James C. ’75 &  Leslie D. Voelkel
David G. ’89 & Diane K. ’02 Vogler
Joseph F. Vonder-Haar ’88
Joyce A. Leduc Voyles ’76
Allen A. Wagner ’76
Michael W. Wallace ’71
Miss Laura Ann Walters ’04
Terry L. ’76 & Charlotte J. Walther
Phillip N. Ware ’82
Linette Warnecke ’96, ’04
Matthew K. ’05 & Claire Warren

Cheryl K. Watson
Polly A. Watson ’86
Richard L. ’88 & Kathleen Watson
Christy M. Wellhausen Watz ’93
Kent M. & Shannon K. Moss ’97 Weber 
Norman A. Webster ’77
David M. Weidler ’71
Todd A. Welz ’93
Ronald E. ’88 & Tracy C. Wendt
Thomas Charles Werner ’82
William H. Westmeyer ’77
Hollie A. Whiteman ’03
Col. Jimmy L. USMC, ’71 &  
	 Joelle R. Whitson
Bernard C. Wicklein ’79
Mary Kay I. Wiegmann ’90
Dan L. ’76 & Nancy A. Wiemers
Sheryl L. Boehm Wilhite ’85
Thomas D. ’80, ’87 & Sarah J. Wilkerson
James R. Williams, Sr. ’85
Johnetta L. Calhoun Williams ’75
Maurice Williams ’85
Sherry A. Williams ’90
Larry D. ’80 & Susan M. Willis
Bradley D. Wills ’90
Barbara W. Wilson ’79
Ronald D. Wise ’96
David H. Woelfel ’73
Janice K. Wojtal ’80
Frederick W. & Sharon A. ’83 Wolf
Mark R. Wolf ’92
Dennis A. Wood ’78
James R. ’77 &  
	 Luanne T. Troeckler ’79 Wood
Jack C. Woods ’60
David K. Wright ’69
Edward P. ’86 & Debra Yarish
Gaylin J. Zeigler ’77
Dr. Yuping Zeng
Barbara J. Zumwalt ’96

Corporate Partners
AmerenIP
Answers Research LLC
AT&T
Bada Bing Investment Club
St. Louis Area Alumni Chapter of Beta 
Gamma Sigma
Burke Inc.
CASRO
Commerce Bank NA
Computer Sciences Corp.
Corporate Risk Services LLC
Country Insurance & Financial Services
CSC Assessment Services LLC
Eckert Orchards Inc.
Emerson Charitable Trust
Enterprise Rent-A-Car Foundation
Fidelity Charitable Gift Fund
First Clover Leaf Bank
Greater Edwardsville Area  
	 Community Foundation
Greater Saint Louis Community Foundation
Hortica Insurance & Employee Benefits
Ipsos Forward Research
Jim Bernhardt & Associates Inc.
Joseph R. Hughes Trust
Kaplan & Sorosky, Ltd. Attorneys at Law
Kellogg’s
Kyler Inc.

Lewis G. Badalamenti Trust
Loman Appraisal PC
Louer Facility Planning Inc.
Maritz Inc.
Market Strategies International
Marketeam Associates of Missouri Inc.
Martinson Family Foundation
Merial Limited
Metzger Plumbing, Heating & Cooling
Miles & Miles P.S.
Rotary Club of Edwardsville
RubinBrown LLP
Schwab Charitable Fund
SIM-St. Louis
SIUE Credit Union
SyllogisTeks
T. Galati Enterprises
The Boeing Co.
The M/A/R/C Group Inc.
The Mattson Jack Group Inc.
The Nielsen Co. (US) Inc.
TheBANK of Edwardsville
TheEDGEBANK
William E. Schmidt Foundation
Wood River Printing & Publishing Co.

Matching Gift Companies
Altria Group Inc.
Ameren
Anheuser-Busch Foundation
AT&T Foundation
Bank of America
Caterpillar Foundation
Citicorp/Citibank N.A.
Covidien
Emerson Electric Co.
Express Scripts Foundation
FMC Corp.
Great-West Life & Annuity Insurance Co.
Harley-Davidson Motor Co.
IBM Corp.
Johnson & Johnson
Korte Construction Co.
KPMG Foundation
LarsonAllen LLP
Merrill Lynch & Co. Foundation Inc.
Microsoft Corp.
Monsanto Fund
Morgan Stanley
National City Bank
Nicor Gas
Peabody Energy Matching Gifts Program
Pearson Education
Pfizer Foundation Matching Gifts Program
Pharmacia Matching Gift
Raytheon Co.
Science Applications International Corp.
Sonoco Foundation
Temple-Inland Foundation
The Boeing Co.
The Kellwood Foundation
The Procter & Gamble Fund
Thrivent Financial for Lutherans Foundation
Tyco
Verizon
Wachovia Foundation Matching Gifts
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