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Mlss Io The mission of the School of Business is to prepare students and business professionals, and to
improve business practice through high quality instruction, research and professional activities.

Fall 2008 Enroliment Academic Programs

M Undergraduate 1,105 Undergraduate

Women  (497) BS Accountancy
Men (608) 55% BS Business Administration
BS Business Economics and Finance
B Graduate 319 BS Computer Management and Information Systems
Women (121)  38%
Men (198) 62%
Graduate

Master of Business Administration
MS Accountancy

Some nghllghts o Master of Marketing Research
MA Economics and Finance

M In 2008, SIUE School of Business accounting graduates MS Economics and Finance

ranked second among all Illinois state universities on MS Computer Management and Information Systems
CPA exam scores. Nearly 40 percent of SIUE test takers
passed all parts of the exam, just one percentage point

M In the 2007-08 academic year, 300 employers recruited .
Full time 54

SIUE School of Business students through on-campus
career fairs. Part time 20

B The School of Business, committed to supporting
economic growth and a strong business climate,
is home to the Small Business Development Center,
Entrepreneurship Center and International Trade Center.

The SIUE School of Business is among an elite
10 percent of business schools worldwide that
have earned the prestigious seal of approval
from the Association to Advance Collegiate
Schools of Business (AACSB) International. The
SIUE School of Business Accounting Program
is accredited through AACSB International.
Less than 33% of AACSB-accredited business

schools also hold the accounting accreditation.




Dean’s Messag.

“We are committed to our mission. The best way to meet
this mission is to offer a blend of excellent classroom
experiences and meaningful co-curricular activities.”

Dear Friends,

How do you write a retrospective letter when the present time is so totally absorbing and engaging? We
decided that we could not do it, so our introduction to the 2007-08 Dean’s Report is a mix of past, present
and future.

This past summer marked a transition in the School of Business administration. After serving for 18 months
as interim vice chancellor for University Relations, Gary Giamartino returned to the School to serve as dean.
Tim Schoenecker, who stepped in as interim dean during that period, and who previously served as associate
dean, returned to full-time faculty status. We both are grateful to have had opportunities to serve the School
and the University in ways that were unanticipated, but productive. The successful leadership transition is
but another indicator that our School remains steadfastly committed to excellence in business education.

We are committed to our mission: To prepare students and business professionals and to improve business
practice. The best way to meet this mission is to offer a blend of excellent classroom experiences and
meaningful co-curricular activities. In this report, we highlight a number of academic and co-curricular
activities, including:

B A completely revised MBA curriculum to be implemented in Spring 2009;
B An enhanced international program supported by the Emerson Charitable Trust;

B An expanded portfolio of executive education activities.

The current unprecedented national and global economic turbulence presents challenges to everyone
associated with the SIUE School of Business. Our students face an increasingly uncertain job market, and
for some, greater difficulty in paying for their education. Many of our alumni face a difficult business
environment in which to navigate their businesses and their careers, as well as concerns related to the

value of their retirement savings. Our University and our School, which have already been challenged by a
difficult budget environment, will likely need to become even less reliant on state appropriations to fund our
operations. We are living in interesting times.

We extend our sincere thanks to those alumni and friends listed in this report for their generosity and
continued support of our School. Many of the innovations talked about in these pages would not be possible

without this private support.
Gary A. Giamartino, Ph.D. Timothy S. Schoenecker, Ph.D.
Dean Former Interim Dean




Improving Business Practic

School of Business Executive Education Programs
prepare business professionals for new levels
of leadership in their careers and within

their organizations.

Summer Financial Management Institute

The School of Business provides many opportunities for
students to gain an international perspective, putting
them at a competitive advantage when they graduate.

When students from the largest practice-oriented
university in Lower Saxony, Germany, came to SIUE for a
five-week institute this past summer, SIUE business and
engineering students were included in the experience.
They had the opportunity to mingle with the German
students, fostering new relationships and expanding
cultural views for both groups.

At the request of its international partner school,
Fachhochschiile Hannover (FHH), the School of Business
and its Department of International Programs hosted the
Summer Financial Management Institute in the summer
of 2008. “FHH looked to us to teach their automotive
engineering students about American financial accounting
practices,” said Mary Sumner, associate dean for
executive education programs.

Students were hand-picked by their employers—
Volkswagen, Johnson Controls, WABCO, Continental
Tire and other German automobile industry firms—who
funded the students’ travel.

Site visits and guest speakers enhanced classroom
learning. Students learned first-hand about U.S.
automotive manufacturing practices, marketing trends
and competitive industry factors during site visits

to Mitsubishi, Bloomington-Normal, Ill.; General
Motors, Wentzville, Mo.; Plaza Motors, St. Louis; and
Continental Tire in Mt. Vernon, Ill.

Industry leaders of Volkswagen USA and the Auffenberg
Dealer Network in Illinois spoke to students about sales
and marketing strategies, industry trends and external
factors affecting the automobile industry.

This program illustrates the global competitiveness of
the School’s executive education programs.




Construction Leadership Institute

The Construction Leadership Institute (CLI) raises the
professional bar in construction management. Students
learn leadership and business management skills that
they can immediately apply on the job. Special emphasis
is placed on developing communication and presentation
skills critical to attaining executive level positions.

The CLI is a unique collaboration between the SIUE
Schools of Business and Engineering, the Association

of General Contractors of St. Louis and the Southern
Illinois Builders Association. The CLI Advisory Board,
comprised of leaders in the construction industry,
continually updates the course curriculum to ensure
alignment with the needs of the construction industry in
a rapidly changing environment.

“This partnership between educators and industry
leaders goes well beyond the operational level and
prepares participants to accept leadership roles in the
construction industry,” said Mary Sumner, associate
dean for executive and education programs.

A graduate of the SIUE School of Engineering, Mike
Grupe attended the CLI at the recommendation of his
employer, Fred Weber Inc. “One of the most important
skills I learned was effective communication. I use these
skills daily as I negotiate with unions and work with

Len Toenjes, President, Associated
General Contractors of St. Louis

In Fall 2008, more than 250 managers
representing nearly 50 regional
companies and organizations attended
project management programs, seeking
the advanced knowledge and skills

they need to effectively lead projects. In
addition, the annual Project Management
Symposium brings together more than
100 project managers to share best

practices in project management.

development representatives,” Grupe said. “My promotion
to senior project manager was a direct result of the
knowledge and experiences I gained through the CLI.”

For CLI graduate Tom Sieckhaus, senior vice president
and partner, Clayco Inc., the best takeaway was the
relationships he developed with people who are in the
same industry. “The CLI was a great experience and the
time commitment was well worth it,” he said.




Excellent Business Educatio,

Savvy Business Sense

School of Business students can enhance their classroom
learning by participating in a professional student
organization. Senior Danielle Martin joined the American
Marketing Association (AMA) student chapter during
her sophomore year. “I was involved in intramurals

and residence hall activities, but I was looking for an
opportunity that was related to my major,” she said. “It’s
all about making connections.”

Danielle was an active member of AMA this year when
they won first place in the Enterprise Rent-A-Car Student
Organization of the Year Awards competition. The Award
honors the work and dedication of student participants
in the School of Business student organizations.

Serving as chapter president this year, Danielle balances
her classes and a marketing internship at a medical
equipment company with her AMA responsibilities.
There are weekly officer meetings, monthly member

meetings, planning sessions with next year’s chapter
president, special events and more.

Under her direction, SIUE’s AMA chapter brings top-
level executives on campus twice a year. The Corporate
Networking Night supplements the University’s career
fair and offers AMA members the unique opportunity to
network with area business leaders and ask questions
regarding the hiring process and career planning.

Danielle excels at planning and organizing and welcomes
the challenges her involvement brings. She knows that
her hard work will give her an edge as she enters the
business world.

“There are many benefits to being in a professional
student organization. I've learned so much about
marketing research and strategic planning,” she said. “I
can talk forever about what I've learned through AMA,
which makes the interview process much less stressful.”

“There are many benefits to being in a professional

student organization. I've learned so much about

marketing research and strategic planning.”

Danielle Martin

Senior, School of Business




SIUE Business Students Compete

SIUE accounting graduates who took the CPA exam
had reason to celebrate this year - they ranked second
among all Illinois state universities on CPA exam
scores. Nearly 40 percent of SIUE test takers passed all
parts of the exam, just one percentage point under the
top-ranked university.

“This is a great accomplishment for our graduates
and our program,” says Mike Costigan, professor and
chair of the Department of Accounting. “We have
rigorous courses, dedicated teachers and mutual
high expectations - we expect a lot of our students,
and they expect a lot from our faculty.” He adds that
this is translating directly for students. This year, 15
accounting firms recruited on campus - more than
ever before.

The School’s American Marketing Association (AMA)
student chapter recently won third prize and received
a $1,500 award at the 30th Annual AMA International

Collegiate Conference. The team competed against
more than 50 participating teams from across the
country to develop a marketing strategy for a book
publisher to increase the company’s web site presence
in the collegiate market.

Assistant professor of marketing and AMA student
chapter advisor, Edmund Hershberger, marveled at the
hard work the students put in on the project. “This
annual competition is an extracurricular challenge that
these students tackled in addition to their demanding
school obligations,” he said.

Part of this increasing competitiveness is a result

of ongoing curricular updates. Ongoing curriculum
improvements, along with an increasing emphasis on
people skills and real-world experience, is proving a
winning combination for graduates entering a highly
competitive workforce.

British Member of Parliament, Brian Hogan, visiting
with School of Business students.



Making the Most of the MBA

The Princeton Review continues to rank the SIUE School
of Business as one of the best MBA programs in the
country. Even with this national recognition, the School
of Business recently retooled the MBA curriculum

to better accommodate the array of work experience
among program students. “The SIUE School of Business
has a long tradition of offering excellent, innovative
business programs,” said Associate Dean for Academic
Affairs Janice Joplin. “Staying original requires regular
competitor analysis and program assessment.”

The new curriculum is more appealing to working
professionals, particularly those with non-business
undergraduate degrees. The SIUE MBA provides an
important advantage for professionals from a broad
range of backgrounds, such as engineering and nursing,
who are looking to move into managerial positions.

Improving Student Learning

This leading-edge MBA curriculum, launched in

spring 2009, develops the professional capabilities of
managers working in business. It prepares students to
analyze, interpret and use information for formulating,
communicating and implementing managerial

decisions in business organizations. Throughout

the courses, students are challenged to consider the
ethical management of resources in a global business
environment. Courses in quantitative analysis, decision
making and negotiations will sharpen students’ ability to
integrate knowledge from disciplinary-specific areas into
models and solutions for complex business problems.

“The common thread among our MBA students is their
desire to learn and grow as business professionals and
make a positive impact in the world,” said Joplin. “This
MBA curriculum makes that possible.”

“’

“The MBA Curriculum has provided me the ability to determine

the ideal mix of methodologies that would best suit a given

managerial decision-making issue.”

Sharon Bennett, MBA ’09
Peabody Energy
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It’s Good Business

The School of Business is committed to building
mutually beneficial relationships with the business
community. Over the past year, the School has seen an
increasing investment in students through generous
corporate scholarships and awards from a variety

of organizations.

“Supporting the SIUE School of Business is a natural

fit with our club’s membership, which is composed
principally of local business leaders,” said Edwardsville
Rotary Club President John Motley. “Club members
have the opportunity to meet the scholarship recipient
and hear about his or her plans upon graduation at an
annual luncheon meeting.”

With the commitment and support of the local business
community, there is no limit to what SIUE School of
Business students can achieve.

Financial Executives International St. Louis Chapter
presents ten $1,000 academic awards to students from
area universities, including SIUE, who are in their
junior year and following an accounting or finance
course of study.

. B0k

Each year, The Boeing Co. invites SIUE Boeing Scholarship recipients

to a reception where students learn more about the company

and get to know Boeing employees.

Left to Right: Dean Giamartino; Kristen Nolte, Scholarship recipient;

'\‘\\E\" : Matt Daniels, Boeing Company; Stephanie Medhurst, Scholarship recipient.

SyllogisTeks awards a $1,000 scholarship to a junior or
senior student with a GPA of 3.0 or higher and a declared
major of information technology.

Hortica Insurance & Employee Benefits provides a
$1,000 per semester, renewable scholarship to a student
with full-time undergraduate status who exhibits strong
leadership qualities.

The Rotary Club of Edwardsville provides an annual
$6,000 scholarship to a junior or senior business student
who graduated from Edwardsville High School.

The Boeing Co. provides two $3,000 scholarships to
full-time business students with a minimum GPA of 3.2
and proven leadership attributes.

“The School of Business has been ahead of the
technology curve for quite awhile. Offering scholarship
support is extremely helpful to our company,” said
Lisa Null, director of SyllogisTeks, a St. Louis-based
information technology staffing company.



Emerson Mexico leadership and SIUE School of Business

faculty meet at Emerson Mexico’s new headquarters.

Faculty participants include Dr. Brad Reed; Dr. Ayse
Everensel; Dr. Madhav Segal; Dr. Thomas Jordan;
Ms. Silvia Torres-Bowman; Dr. Gary Giamartino.

Gaining Global Insight

When it comes to getting a job after graduation, global
exposure in a tough business environment can give
students the competitive edge they need over students
from other institutions. An initial $30,000 grant from
Emerson, a diversified global manufacturing and
technology company, brings SIUE School of Business
students one step closer to achieving that edge.

The grant funded travel to Emerson businesses in South
and Central America for several School of Business
faculty members last summer. Professors met with
some of the company’s top leaders, enabling them to
establish solid relationships and initiate the first phase
of what hopefully will evolve into a successful, dynamic
component to classroom study.

Ayse Evrensel, assistant professor of economics and
finance, said the time spent with Emerson executives
offered important insights into how a successful
American corporation operates on the international stage.

Future phases of the grant will fund student travel to
these locations to gain the international business savvy
essential to thrive in the industry. With the students’
travel will come the responsibility of course work and
written assignments, as well as the chance to earn
college credit and make important business connections.

“When our students graduate, it is important that they
not only know the subject matter, but that they can
apply it to the realities of the business world,” Evrensel
said. “There is no substitute for real-life experience.”




Selected Faculty Scholarly Activities

Journal Articles

Boldt, Margaret, Seay, R. and Hardin, M. (2007)
Is Deregistration Keeping Investors in the Dark? Journal of
Financial Service Professionals, 61(6).

Douglas, Thomas, Clemens, B. and Bramford, C. (2007)
Choosing Strategic Responses to Address Environmental
Regulations: Size, Perceived Influence and Uncertainty Business
Strategy and the Environment. Wiley InterScience, Vol. 17.

Evrensel, Ayse Y. and Kutan, Ali (2007) Are Multinationals
Afraid of Social Violence in Emerging Markets? Evidence
from the Indonesian Provinces. Journal of Economic Studies
34(3), 59-73.

Hafer, Rik and Jones, Garett (2008), June Dynamic IS Curves
With and Without Money: An International Comparison.

Journal of International Money and Finance, 27(4), 609-616.

Joplin, Janice, White, G.O. and Salama, M.F. (2007)
Contracts and Conflict Resolution Strategies in Foreign
Ventures: A Transaction Cost Perspective. International

Journal of Conflict Management, 18 (4), 376-390.

Judge, William, Douglas, Thomas and Kutan, Ali (2008)
Institutional antecedents of corporate governance legitimacy.

Journal of Management, 34 (4), 765 - 785.

Kutan, Ali, Bahmani-Oskooee, M. and Zhou, S. (2007) A
Century of Purchasing Power Parity: Further Evidence to the
Economics Bulletin. Evidence. Economics Bulletin, 6 (31),1-9.

Kutan, Ali and Evrensel, Ayse Y. (2008) Impact of IMF-
related news on capital markets: Further evidence from bond
spreads in Indonesia and Korea. Journal of International

Financial Markets, Institutions and Money, 18(2), 147-60.

Lovata, Linda (2007) Earnings Management: The Game.
Journal of Forensic Accounting, Vol. 19.

Lovata, Linda, Costigan, Michael and Master-Stout, M.
(2008) Goodwill Impairments and Chief Executive Officer

Tenure. Critical Perspectives on Accounting, Vol. 19.

Love, Mary Sue and Forret, M. (2008) Employee Justice
Perceptions and Coworker Relationships. Leadership and
Organization Development Journal, 29(3), 248-260.

Love, Mary Sue and Forett, M. (2008) Exchange Relationships
at Work: An Examination of the Relationship Between
Team-member Exchange and supervisor Reports of
Organizational Citizenship Behavior. Journal of Leadership

and Organizational Studies, 14(4), 342-352.

Madupalli, Ramana, Boles, J., Rutherford, B., and Wood,
J. (2007) The Relationship of Facets of Salesperson Job
Satisfaction with Affective Organizational Commitment.

Journal of Business and Industrial Marketing, 22(5).

Moore, Jo Ellen and Love, Mary Sue (2008) Geeks and
Non-Geeks Working Together: A Winning Playbook! Cutter
Benchmark Review, 8 (10), 5-11.

Navin, John and Sullivan, Timothy (2007) Do Riverboat
Casinos Act as Competitors? A Look at the St. Louis Market.

Economic Development Quarterly, 21, 49-59.

Powell, Anne, Bordoloi, Bijoy and Ryan, S. (2007) Data
Flow Diagramming Skills Acquisition: Impact of Cooperative
Versus Individual Learning. Journal of Information Systems
Education, 18 (1)

Reed, Brad, Costigan, Michael, Ortegren, Alan and Lovata,
Rutz, Linda (2007) Auditors as Monitors: Evidence from
Discretionary Accruals of Laventhol and Horwath Clients.

Review of Accounting and Finance, 6 (4) .

Reed, Brad and Hyatt, T. (2007) An Examination of the
Recently Restated Financial Statements due to Inappropriate

Lease Accounting. Academy of Accounting and Financial
Studies Journal, 11 (3), 69-84.

Segal, Madhav and Hershberger, Edmund (2007) Ads for
MR Positions Reveal Desired Skills. Marketing News, Feb. 1,
28-33.

Segal, Madhav and Giacobbe, Ralph (2007) Ethical Issues
in Australian Marketing Research Services: An Empirical

Investigation. Services Marketing Quarterly, 28 (3), 33-53.

Sumner, Mary, Niederman, F., and Maertz, C. (2007) Testing
and Extending the Unfolding Model of Voluntary Turnover to

IT Professionals. Human Resources Management Journal, 46
(3), 331-348.

Swanson, Laura (2008) The Lean Lunch Decision Sciences.
Journal of Innovative Education, 6(1), pp 153-157.

Watson, George, Papamarcos, S.D. and Latshaw, C.
(2007) Individual-Collectivism and Incentive System
Design as Predictive of Productivity in a Simulated Cellular
Manufacturing Environment International. Journal of Cross

Cultural Management, 7(2), pp 253-265.

Watson, George and Berkley, Robyn (2007) Testing the
Value-Pragmatics Hypothesis in Unethical Compliance.
Journal of Business Ethics.

Books and Chapters
Hafer, Rik and Hein, S. E. (2007) The Stock Market.
Greenwood Press.

Kutan, Ali, Douglas Thomas and Judge W. (2008) Does
corruption hurt economic development? Evidence from
Middle Eastern and North African and Latin American
countries. S. Sayan (Ed.)._ Ecomonic Performance in the

Middle East and North Africa: Institutions, Corruption
and Reform.



Fiscal Year 2007-2008

School of Business Advisory Board.

The School of Business works closely with the business community in order to provide the very best business expertise to develop
programs that provide a foundation for students to become leaders in their chosen careers. The commitment of these advisory board
members to lend their expertise and to serve the School of Business as ambassadors in the business community is gratefully recognized
and appreciated.

School of Business Advisory Board

William D. Boudouris, BS *79

Executive Vice-President and Chief Financial
Officer, The Korte Co.

Jeffrey M. Dale, BS ’79

Vice President and Chief Financial Officer, Federal
Reserve System Office of Employee Benefits
Michael A. Drone, BS 70, MS ’79

Executive Vice President Interactive Marketing,
Summit Marketing

Gary A. Giamartino, Ph.D.

Dean, SIUE School of Business

Camille F. Emig-Hill, BA 72, MBA °77

Director, Human Resources Shared Services,
Anheuser-Busch Cos. (Retired)

Gordon A. Johnson, BS ’82, MBA ’84

Senior Vice President, Senior Portfolio Manager,
Allegiant Asset Management

Janice R.W. Joplin, Ph.D.

Associate Dean for Academic Affairs, Associate
Professor of Management, SIUE School of Business
Walter R. Knepper, BS ’69

Partner, RubinBrown

Eric L. Levin

Director of Finance, Integrated Logistics, The
Boeing Co.

Mara (Mitch) Meyers, BS *78, MBA ’81
Entrepreneur

John W. North, BS ’75

Trust Banking Consultant

Edward T. Pinnell, Jr., BS 82, MBA ’90

Vice President and Fiduciary Officer, National City
Ronda L. Sauget, BS 96, MBA ’98

President, Validus Business Strategies

David R. Schaake, BS ’77

Managing Director, AON Corp.

Tim S. Schoenecker, Ph.D.

Interim Dean, Associate Professor of Management,
SIUE School of Business

Mark E. Showers, BA ’77

Chief Information Officer, Monsanto Co.

Herman Smith, BS ’81

Inspector, Department of Homeland Security
Mary R. Sumner, Ph.D.

Associate Dean for Executive and Continuing
Education, Professor of CMIS, SIUE School of Business
Mark B. Weinheimer

Attorney at Law, Polsinelli Shalton Flanigan Suelthaus
Robert A. Wetzel, BS ’59

President, TheBANK of Edwardsville (Retired)
Judith M. Blase Woodruff, BM 77

Director of Development, SIUE School of Business

School of Business Alumni

Board of Directors

Paul J. Baeske, BS 97, MBA 99

Financial Advisor/Certified Financial Planner,
Morgan Stanley

Mark O. Carter, BS ’85, MBA ’98

Systems Analyst, Hewitt Associates

William F. Graebe Jr., BS *64

President, G and M Industries

Patricia P. Hufford, BS *86

Sales Support Specialist, Blue Cross and Blue
Shield (Retired)

Tiffany D. Jenkins, BS 94

Financial Specialist, AER Services - Financial Analysis
Amanda J. Krayniak, BS ’05

Associate Financial Analyst, A.G. Edwards
Danny J. Micheletto, BS 96, MBA ’98
Agricultural Loan Approval Officer, Bank of America
Paul B. Millard, BS ’93

Vice President, Commercial Banking, TheBANK
of Edwardsville

Terry L. Pruitt, BSA 91

Human Resource Manager,
PricewaterhouseCoopers LLP

Marcia W. Renda, MBA ’00
Programmer/Analyst, Global Brass and Copper Inc.
Timothy A. West, BS "07

Vendor Operations, ExpressScripts Inc.,
Infrastructure Shared Services

Kyle D. Woolsey, BS ’02, MBA ’07

Weapon'’s Estimating and Pricing, The Boeing Co.

Accounting Advisory Board

Michael E. Buescher, BSA ’92

Director of Taxes, Kellwood Co.

Susan J. Eickhoff, BSA 93

Partner, KPMG LLP

Jason H. Geminn, BSA ’97, MBA ’01

Tax Supervisor, Stone Carlie

Sara B. Hampton, BSA ’98

External Reporting Manager, Energizer

Bryan C. Keller, BSA ’90

Partner, RubinBrown

Julie R. Lutz, BSA ’01, MSA ’02

Senior Auditor, Ernst and Young

Jean R. Pinkney, BSA "98

Manager, Accounting/Human Resources, TSI
Engineering Inc.

John F. Saric, MBA ’81

Director Internal Audit Services, Anheuser-Busch Cos.
Rachelle L. Sauls, BSA 97

Reimbursement Manager, Barnes Jewish Hospital
Mark A. Schafale, BSA ’85

Vice President, Controller, Energizer

Scott A. Stringer, BSA ’84

Director, Navigant Consulting

Timothy D. Valley, BSA ’92, MBA 94

Vice President of Finance, Millennium Digital Media

Construction Leadership Advisory Board
Dennis Corrigan

President, Corrigan Brothers

Jon Danuser

General Manager, Johnson Controls

Pam Duffy

President, Rhodey and Sons

Brad Farrell

President, Helmkamp

Timothy K. Garvey

Executive Director, Southern Illinois Builders
Association

Greg Goette

Project Manager, Holland Construction Services
Zach Hamilton

Project Manager, KWAME Building Group
Marion A. Hayes III

President, BRK Electrical Contractors LLC
Bruce B. Holland

President, Holland Construction Services
Mike Ketchum

Sr. Project Manager, C and R Mechanical Co.
Gregg E. Korte, BS ’89

General Manager, Korte and Luitjohan
Patrick A. Kriegshauser, MBA "90

Vice President, Sachs Electric Co.

Phillip Lee

Project Manager, Alberici Constructors
Roger W. Loesche

CFO, Kozeny Wagner

Jason Mantle

Director, Pre-Construction, The Korte Co.
Robert McCoole

Consultant, Ascension Health

Dale Miller

Vice Preseident, SM Wilson

Todd Missell

Senior Project Manager, Harold O’Shea Builders
Dawn M. Naney, MPA ’00

Director, BJC

Dianne H. Slattery

Associate Professor and Chair, Department of
Construction, SIUE School of Engineering
Sue Stewart

Vice President, McCarthy Construction
Mary R. Sumner, Ph.D.

Associate Dean for Executive and Continuing
Education, Professor of CMIS, SIUE School of Business
Ryan Taylor

Project Director, Clayco

Len Toenjes

President, AGC of St. Louis

Master of Marketing Research

Advisory Board

Rob Arnett

Senior Partner, Solutions Partners Consulting Inc.
Debbie Beers

TCAR Director Market Intelligence, Michelin
North America

Dennis Block

Chief Executive Officer and Chief Operating
Officer, Doane Marketing Research Inc.




Diane Bowers

President, Council of American Survey Research
Organizations

Michael Brereton

President, Maritz Research

James D. Carter

Executive Director of Marketing Research and
Analysis, AT&T

Rodney L. Cober

Executive Vice President, Burke Inc.

Philip Cookson

Director, Server and Tools Research, Microsoft Corp.
Merrill Dubrow

President and Chief Executive Officer, M/A/R/C
Mike Flynn, Ph.D.

President, Flynn Consulting

Richard Homans, Ph.D.

President and Chief Executive Officer, Forward
Research Inc.

John Hostetler

Director, Market Research, Kellogg Co.

Susan Jones, DVM

Vice President, Agribusiness, Ipsos-Reid

Todd J. Jones, BS 90, MMR ’92

CRM Database Marketing Manager, Diabetes
Care, Roche Diagnostics Corp.

Regina Lewis, Ph.D.

Vice President, Consumer and Brand Insights
Group, Dunkin’ Brands Inc.

Gayle Lloyd

Manager of Marketing Research, FedEx Services
Mike Mickunas

Senior Director, Market Research, Kellogg Co.
Jeff Minier, MMR ’95

Director of Global Research and Business
Intelligence, Merial

William Neal

Senior Partner, SDR Consulting

Mary Ann Niemczycki, Ph.D., MMR *91
Director of Research, The Research and
Planning Group

Brett Polenchar, Ph.D.

Director of Consumer Insights and Planning, Ross
Products Division, Abbott Laboratories

Carol Schwent

Director, Marketing Insights Center Edward Jones
Madhav Segal, Ph.D.

Director, Master of Marketing Research Program,
Professor of Marketing, SIUE School of Business
Michael Shapiro

Director, Brand Insights, Nestle Purina Co.
Susan Spaulding

President, Market Directions Inc.

Diane Spencer

Vice President, Business Intelligence and
Analysis, Commerce Bank

Marjette Stark

Senior Vice President, DMS Research

John Sterling, Ph.D.

Director, Marketing Research, Ralston Foods, Ralcorp
Helen Turner

Director, International Marketing Research,
Anheuser-Busch Cos. (Retired)

George Wilkerson

President, Flake Wilkerson Market Insights LLC

Project Management Advisory Board
Sheryl Andrasko

Group Head, Global Operations, MasterCard
International

Doug Ascoli

Supervisor, Project Management Office, Ameren Corp.
Jim Bostick

Project Management Principal Leader, Computer
Sciences Corporation

Paul A. Boyer, BS ’82

Manager, Business Development, Northrop
Grumman Corp.

Allen P. Cain

Project Leader, Science Applications International Corp.
Hans de Bruijn

PMO, Project Delivery Service, Edward Jones
Wesley J. Frick, BS ’72

Director, The Boeing Co. (Retired)

William C. Goodman

NETOps Subject Matter Expert, Science
Applications International Corp.

Sandra M. Hindelang, MS ’06

Assistant to the Associate Dean for Executive and
Continuing Education, SIUE School of Business
David R. Hunter

Manager, Project Management Development, The
Boeing Co.

Janice R.W. Joplin, Ph.D.

Associate Dean for Academic Affairs, Associate
Professor of Management, SIUE School of Business
Mark P. Jordan

Director, Global ERP, Monsanto Co.

Ozzie Lomax

Plant Manager, Ameren

Dave A. Mayo Sr., BA ’83

Director of Information Systems, Edward Jones
Scott A. McCall

Asstistant Vice President, Science Applications
International Corp.

Jo Ellen Moore, Ph.D.

Professor of CMIS, SIUE School of Business
James Morgan

Manager, Generation Project Management,
Ameren Corp.

Dan Perschbacher

Manager, Generation Training and Performance,
Ameren Corp.

Frederick Pope

Director, Generation Project Engineering, Ameren Corp.
Rick Pudlowski

Global ERP Program Services Lead, Monsanto Co.

Larry Reuwer

Global IT Project Manager, Monsanto Co.

Becky Rosteck

Business Development/Project Manager
Application, Nestlé PurinaPetCare

Sharone Slakman

Application Architecture Manager, Monsanto Co.
Barb Strang

Senior Program Manager, AT&T

Mary R. Sumner, Ph.D.

Associate Dean for Executive and Continuing
Education, Professor of CMIS, SIUE School of Business
Craig Todd

Senior Project Engineer, Sigma Aldrich Co.

Mark A. Ward, Ph.D.

Assistant Professor of CMIS, SIUE School of Business

Entrepreneurship Center Advisory Board
Art Borum

Director, South Central Illinois Growth Alliance
Monica Bristow

President, River Bend Growth Association

Tom Douglas, Ph.D.

Associate Professor of Management, SIUE School
of Business

Joe A. Gasparich

Assistant Director, SWIDA

John Herzog

Economic Development Specialist, Madison
County Community Development

Janice Kerin

Economic Development Specialist, St. Clair City
Intergovernmental Grants

Edie Koch

Opportunity Returns, Illinois DCEO

Patrick McKeehan

Executive Director, Leadership Council Southwestern IL
Kwa Mister

Director, Small Business Development Center,
SIUE School of Business

Jim R. Pennekamp

Executive Director, University Park, SIUE Inc.
Scott Rhoden

Director, Mid America Workforce Investment Board
Hasan Sevim, Ph.D.

Dean, SIUE School of Engineering

Matthew Smith

Attorney at Law, Polsinelli Shalton Flanigan Suelthaus
Dave Stoecklin

Director, Madison Bond Workforce Investment Board
Brent Thompson

President, Jersey County Business Association
Silvia Torres

Director, International Trade Center, SIUE School
of Business

Dennis Wilmsmeyer

General Manager, Rivers Edge




AACSB International accredited in Business since 1975 and

in Accounting since 1987

William and Carolyn J. ’97 Simmons
George C. Simmons ’79
Tina M. Montanye Skelton *98
Robert L. Sliment ’63
Harold E. Slingerland ’68, ’70
Norman E. Sliva ’77
Lucy Sloan
John H. ’74 and Gloria J. ’83 Small
Vera L. Small "84
Michael L. 94 and Kay Smith
Misty H. Smith "96
Ronald L. Smith 82
Samuel L. Smith ’76
Sherry L. Smith ’02, '08
Steve J. Smith
Mark S. Solari "95
Alan M. Sorge ’82, '87
Juanita J. Sova ’80, ’82, 88
Karen A. Heil Spaulding "92
Janet K. Spehn ’89
Dr. Christy Spivey
Steven F. Springgate ’83
Tonya E. Ingold Stacy "95
David L. Stadelman ’72
Robert Scott and Belinda G. *00 Staub
Thomas W. Steele "85
Robert E. Steiner 71
William M. Stephens *77
Marion L. Stevens ’87
William R. Jr. ’64 and Patricia H. Stevens
Adrian F. Stillman "99
M. James Stober ’75
Jay and Jill L. Coleman ’83 Stobie
Eric W. "93 and Sarah L.
Brother 92 Stoces
Donna K. Stoff ’88
David E. Stone 78
Polly A. Stover 93, '94
Cynthia M. Straub 90
Diane K. Knoedler Streeter "90
Leo G. ’72 and Pamela Stremlau
Donald E., Ph.D., and
Sherri Strickland
Elmer H. Jr. °72 and Gina M. Strieker
Norman Strubing ’61
John A. Stuckey 92
Thomas A. ’85 and Claire F. Studer
Gary E. ’75 and
Carol A. ’75, 82 Sturdivant
Lowell T. Summers 62
Carl J. Sutkus ’77
Richard E. ’82 and
K. Renee Tope ’69 Taake
Richard B. Tarro ’73
B. Roy 68 and
Andrea F. ’70, ’78, *90 Taylor

Jack P. Taylor "99
Steven J. Taylor "82
Beverly J. Terry *74
Terry and Myrna J. Tessary
Jerome S. 92 and Ramona Themig
Gary K. 75 and
Kathleen A. Therien *74
Charles E. Thoele ’76
William L. ’72, °79 and
Janet K. Thomas
Keith H. Throm ’84
Scott and Heide C.
Kalinowski "98 Tierney
Col. Robert H. Timm ’79
Robert J. Timmer ’79
Bharath Tolappa 79
Horace B. Tomlin *74
David M. Townley ’73
Christy B. Treacy '93
Ronald E. Tremmel °72, ’76
Sharon K. Trettenero ’88
Karen K. Trone 78
Rodney H. Troske ’65
Richard W. ’83 and Deborah M. Tutka
Robert W. Usher Jr. ’95, "00
Sharon M.Valentine "03
Robert J. Vangenhen °72
Kent A. Vartanian ’87
Dennis and Deborah C. ’83 Vazzi
John R. Venskus 90
Laura K. Voss 02, 03
Marcy J. Wade 91
Allen A. Wagner ’76
Michael W. Wallace *71
Sandra Vosheller Walter *69
Terry L. *76 and
Charlotte J. Walther
Summer A. Watkins 06
Cheryl K.Watson
Polly A.Watson ’86
Richard L. ’88 and Kathleen Watson
Albert L. Watters 78
Hezekiah ’70, ’72, °75 and
Jameseva Webb
Kent M. and Shannon K. Moss "97 Weber
David M. Weidler ’71
Charles and Laura A. Miller *91 Wells
Ronald E. ’88 and Tracy C. Wendt
Rev. Edward R. ’73 and
Nancy R. Campion ’77, ’94 Weston
David W. Weygandt "84
Dale E. ’78 and Patty O’Neil Wheeler
William J. Wheeler ’81
James R. Whitlock Jr. °71
Col. Jimmy L. 71 and Joelle R. Whitson
Bernard C. Wicklein *79

William R. Wiegand ’62
Mary Kay 1. Wiegmann "90
Rebecca C. Wilkinson 05
Dr. Clay K. Williams
G. Patrick Williams
James R. Williams Sr. ’85
Johnetta L. Calhoun Williams °75
Maurice Williams ’85
Sherry A. Williams 90
Vernon F. Willis *74
Barbara L. Winczewska *06
Jon H. Winter *76
David H. Woelfel 73
Joy S. Wofford ’95
Mark R. Wolf *92
Dennis A. Wood ’78
Jack C. Woods ’60
Addison E. Jr. and

Pamela H. Woodward
David K. Wright *69
Anthony H. Wynn ’00
Richard E. Yeager '72
Patricia J. Young "98
Susan M. Young '92
Elizabeth A. Younge ’86
Gaylin J. Zeigler *77
Keqin Gu, Ph.D., and Xinxin G. Zhu ’96
Bruce W. Zink ’83
Barbara J. Zumwalt "96

Matching Gift Companies
ACF Foundation Inc.
Anheuser-Busch Foundation
AraMark Corp.

Assurity Life Insurance Co.
AT&T Foundation

BKD LLP

Countrywide Cares

Covidien

Emerson Electric Co.

Energizer

FMC Foundation

GMAC Insurance Personal Lines
Great-West Life and Annuity Insurance Co.
Harley-Davidson Motor Co.

IBM International Foundation
Korte Construction Co.

KPMG Foundation

Macy’s Foundation

Maritz Inc.

Marsh and McLennan Co.
Merrill Lynch Matching Program
Monsanto Fund

Morgan Stanley

Nicor Gas

Northwestern Mutual Life Insurance Co.

Pfizer Inc.

Philip Morris USA

Regions Financial Corp.

The Bank of New York Mellon
The Boeing Co.

The Kellwood Foundation
Thrivent Financial for Lutherans
Verizon

Corporate Partners
Alberici
Ameren/IP
American Fiber Comm. LLC
AT&T Operations Inc.
Audcon Group of Companies
TheBANK of Edwardsville
Brodz Sales and Engineering Co.
Burke Inc.
CASRO
Commerce Bank N.A.
Computer Science Corporation
Corporate Risk Services L.L.C.
Country Insurance and

Financial Services
Edwards Jones
Edwardsville Auto Inc.
Emerson Charitable Trust
Enterprise Rent-A-Car Foundation
Estate of Homer L. Cox Trust
Fidelity Charitable Gift Fund
Hortica
Jim Bernhardt and Associates Inc.
Kellogg’s
Kenneth E. Loy and Company P.C.
Ksnhuk Associates LLC
Law Offices of Douglas Miller
Madison Mutual Insurance Co.
Maritz Inc.
Market Strategies
Martinson Family Foundation Edison
Management Corp.
McCarthy Building
Merial Ltd.
Messing Family Charitable Foundation
Oasis
Rinnovi Medical Spa Inc.
Rotary Club of Edwardsville
RubinBrown, LLP
St. Louis Community Foundation
Meyers Family SIUE Support Fund
Schneidewind Insurance Agency Inc.
St. Maarten Condominium Association Inc.
SyllogisTeks
Taxcare Inc.
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