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By the Numbers

Undergraduate Academic Programs
BS Accountancy
BS Business Administration
BS Business Economics and Finance
BS Computer Management

and Information Systems

Undergraduate Business Administration Specializations Faculty

Economics Entrepreneurship 5 3

Finance General Business Administration :
Full-time

International Business
Management Information Systems

Human Resource Management

Management 2 2

Marketing Part-time

Graduate Programs

Master of Business
Administration

Master of Marketing
Research

MS Accountancy

MS Economics and Finance

MS Computer Management
and Information Systems

SIUE Team Places First at ACG Cup Competition

SIUE School of Business graduate students won first place in the 2013 Association
for Corporate Growth (ACG) Cup competition held at the Mid-America Corporate
Growth Conference. For the second consecutive year, School of Business graduate
students won the St. Louis area

competition against teams from

Washington University, St. Louis

University, and the University

of Missouri - St. Louis. This

year, the team won the regional

competition, beating teams from

the University of Missouri -

Kansas City and the University

of Nebraska - Lincoln.

Organized as a case study
competition, the ACG Cup
provides business students with
learning experience in mergers,
acquisitions, investment
banking, financial advising and
private equity. Students have the
chance to interact and work with
professionals from within the
ACG community.

The SIUE team was composed of School of Business graduate
students Kirin Satwani, Eric Robert, Anne Peterson and
Stan Blustein (not pictured).

Our Vision

The SIUE School of Business will

be a nationally recognized premier
metropolitan business school that
develops highly skilled and innovative
graduates who enhance businesses,
organizations and communities.

Our Mission

Engage in high-quality instruction,
research and professional activities to
prepare current and future business
professionals and to improve business
practice. These efforts add value:

for students, by enhancing their

career prospects; for organizations,

by developing business professionals
who meet their needs and stimulate
innovation; and for business disciplines,
by producing and disseminating timely
and relevant scholarship.

Points of Pride

The SIUE School of Business is among
an elite 10 percent of business
schools worldwide that have earned
the prestigious seal of approval from
the Association to Advance Collegiate
Schools of Business International
(AACSB International). This
accreditation represents
the highest standard of
achievement for business
schools worldwide. Less
than 30 percent of AACSB
accredited schools also hold the
accounting accreditation. The School of
Business has been accredited by AACSB
since 1975, and the accountancy program
achieved separate accreditation in 1987.

For the seventh consecutive year, the
SIUE School of Business is named an
outstanding business

school by 7he

Princeton Review.

“The Best 296

Business Schools:

2013 Edition” by

The Princeton Review

recommends the School as one of the
best institutions in the U.S. from which
students can earn an MBA.

In addition to learning from innovative
curricula and quality faculty, School

of Business students are encouraged to
get involved outside the classroom to
enrich both their academic and personal
lives and prepare for careers in business
leadership. Students can choose from 15
student organizations, including three
national honor societies.

From the Interim Dean

Welcome to the Fall 2013 edition of SIUE Business. I'm John
Navin, the Interim Dean of the School of Business. Having served
on the SIUE School of Business faculty since 1991, moving into
the role of Interim Dean is both an honor and a privilege. I am
proud of the School’s accomplishments and look forward to
continuing the progress made by former Dean Gary Giamartino.

The SIUE School of Business is home to a remarkable group

of faculty and staff who are continuously working to improve
the curriculum and learning environment for our students. In
addition to activities in the classroom, we strongly believe that
our students should be learning outside of the classroom, and we
place a great deal of importance on extracurricular opportunities.
Our students are encouraged to take advantage of co-op and
internship opportunities provided by many employers in our
area so they can apply their classroom knowledge to real-world
situations. “The Other 40” competition is an example of how
students incorporate classroom skills into an entrepreneurial
setting. As an educator and business professional, it is gratifying
to see our students excel in the business environment.

Our students are not just competing — they are winning! For the
second year in a row, a group of SIUE graduate students took
first place in the 2013 Association for Corporate Growth (ACG)
St. Louis Case Competition against Washington University, St.
Louis University and University of Missouri — St. Louis. New this
year was the ACG Mid-America Case Competition in which the
SIUE School of Business team took first place against University
of Missouri — Kansas City and University of Nebraska —Lincoln.
Through this competition, our team gained experience in
mergers, acquisitions, investment banking, financial advising and
private equity.

For the seventh consecutive year 7he Princeton Review has named
the SIUE School of Business an outstanding business school. I
believe this achievement is of particular importance because a
significant portion of the rankings are based on how students rate
their schools. It is affirming to know that the Business School’s
faculty and staff are providing an exceptional learning experience
for students.

While I am extremely proud of the accomplishments of our
School of Business family, we know that we can't simply sit back
and relax. The world around us is constantly changing, and we
must continue to change in order to provide our students with

an edge in the market place. As reflected in the theme of this
issue of STUE Business, we place a great deal of importance on
innovation. An important part of being an innovative business
school is recognizing the need for change. Innovation isn't just
changing what you are doing — often it is simply finding a new
way to examine an old problem. In this issue, you will see how an
alumnus and a current faculty member are using their expertise to
examine an age-old problem, natural disasters. We also focus on
curricular innovation, as well as highlight the accomplishments of
our outstanding alumni.

As interim dean, my focus for the next year will be on improving
how we prepare our students for success in today’s business
environment by:

Recruiting high-caliber students: Competition for students

is higher than ever before. We hear from the employers of our
graduates that they are well-prepared for the business world. Our
challenge is to continue to attract high-achieving students for our
undergraduate programs and top-quality business professionals
looking to advance their career for our graduate programs.

Expanding alternative course delivery methods: Online
education is becoming an essential component of higher
education. We are currently exploring moving much of our MBA
program to an alternative delivery format in order to provide
more flexibility for students. We will also be examining alternative
delivery methods for components of our other graduate and
undergraduate programs. Our goal is to remain competitive and
maintain our high-quality education.

Promoting internationalization: Employers increasingly seek
out individuals who have had international experience. We will
identify more opportunities for our students to study abroad,
allowing them to broaden their thinking and develop knowledge
and skills to succeed in a globalized economy. We will be looking
at ways to expand our students’ opportunities for study abroad,
as well as increasing our students” interactions with exchange
students on the SIUE campus.

I hope you enjoy this edition of SIUE Business, and I look forward
to hearing from you.
A\

John Navin, PhD
Interim Dean




Innovative Software Helps Students Prepare for the Business World
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When CMIS major Sean Bahmani
(pictured here) graduated in August
2013, his future employer was interested
in more than his technology skills.
Increasingly, companies are scrutinizing

the soft skills — teamwork, project
management and written
communication
— of their job

applicants.

Bahmani had an
advantage on his
side — earning
his degree from
the SIUE School
of Business.
Based on feedback
from employers
and companies in the region,
the School has added increased
emphasis on skills such as project
management and business
writing. During the last year,
the School has embedded two
software programs — Write
Experience and Smartsheet — into
the curriculum to enhance the
education students receive.

“It’s great that SIUE is incorporating
this kind of technology into the
classroom,” said Dr. Mary Sue Love,

associate professor of management and
marketing, who uses Smartsheet in her
Managing Group Projects class. “It’s
really exciting to be part of it.
This is something that sets
us apart.”

The School of Business knows these
programs will also set students apart

with future employers. A recent survey
commissioned by the Accrediting Council
for Independent Colleges and Schools found
54 percent of companies have difficulty
finding job applicants with the necessary
skills and knowledge. In fact, teamwork and
written communication skills were two of
the most important skills employers have

difficulty finding in job candidates.
That type of feedback from regional

employers prompted the school to search for
innovative ways to help students prepare for

the business world without taking away from
the existing curriculum.

Before he began using Smartsheet, Bahmani
often developed an ad hoc strategy for
collaboration on team assignments,
incorporating email, Google Docs and even
private Facebook groups.

“Group projects are often difficult because
everyone is busy. We have different class
schedules, and most of us are working

part- or full-time jobs. Smartsheet helped us
communicate with each other and keep up
to date on who was responsible for what,”

he said.

“About 75 percent of work in corporate
America is group based,” said Katie
Robberson, instructor (pictured next page,
seated). “Someday these students will work
with colleagues in a different office, in a
different city, maybe across the world. In
class, they’re learning about accountability
and conflict associated with group work, and
we discuss how tools like Smartsheet can
help overcome those barriers.”

The increased globalization of the
workplace makes good writing essential

to success. Clear, concise written and oral
communication skills are important to
building effective relationships inside and
outside an organization. Many students
communicate regularly via text message and
social media, but these technologies can lead
to bad habits — such as online shorthand
and run-on sentences — that employers don’t
want to see in professional life.

“In class, we talk about how to write better
and to think about who the audience is
when you're writing,” said Jenni Hunt,
instructor (pictured next page, standing).
“This class brings to light the idea that I
should not talk to my boss or colleague in
an email the same way I talk to a friend
through text.”

Both programs are in the introductory stage
of use in the School of Business.

Write Experience

Course introduction: Understa
Business Environment

How it works: Students submi
assignments into the program
intelligence software grades'th
areas such as focus, organizatie
language and mechanics.

How the School of Business u§
Students have six assignments
the year and six chances to re

assignment after a Write Expe

Smartsheet

Course introduction:
Managing Group Projects

How it works: Smartsheet is a't
project management applicatic
track progress and allows tea

file share.

How the School of Business us
Students are given access to'S

the Managing Group Projects
use as a tool as they learn how
projects in class. School of Bus
students can use Smartsheet {6
project until graduation.

of
companies report difficul

finding job applicants
with the necessary
teamwork and written

communication skills

(Accrediting Council for Independent
Colleges and Schools)




CMIS Professor Creates Innovative
Healthcare Informatics Certification

As providers look for new ways to improve
patient care and control costs, technology
is revolutionizing the healthcare industry.
That means clinicians must receive
training on how to treat patients and use
technology such as computerized records,
which can be instrumental in improving
care and efficiency.

That’s how Dr. Mary Sumner, SIUE
professor of computer management and
information systems (CMIS), recognized
the need for better training in healthcare
informatics — a cross-disciplinary study
of information science, computer science
and healthcare. She approached Barnes
Jewish Hospital (BJC) in St. Louis with
a unique strategy to help healthcare
professionals learn about patient care and
healthcare technology which resulted in a
program enabling working clinicians and
healthcare professionals to earn a healthcare
informatics certification.

Launched in 2009, the 15-week program
was a hit. In the last four years,
83 professionals from BJC HealthCare

have completed the certification program.

“This is something that hasn’t been done
at any other healthcare organization,”

said Amy Pollock, senior manager,
Learning Partnerships and Assessments,
BJC HealthCare. “It’s helping our
employees stay on the cutting edge. They
gain a better understanding of informatics
and technology as they relate to their
positions, and that translates into a higher
level of quality care for their patients and
their families.”

Last year, SIUE and BJC collaborated again
to create a master’s degree in healthcare
informatics. The program allows students
working with healthcare technology to earn
a graduate degree focused on planning,
designing, implementing and using
information technologies. To date, the

first cohort of 17 BJC professionals have
graduated from the program. Additional
BJC professionals are already a part of a
second and third cohort.

Sumner’s efforts to spearhead the master’s
program earned SIUE a runner-up award
for Innovation in Business Education
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From left to right, Amy Pollock, senior manager,
Learning and Partnerships and Assessments, BJC
Healthcare; Mary Sumner, professor, SIUE; Jo Anne
Shaw, vice president and chief learning officer,

BJC Healthcare

“Our goal was to create a collaborative
program that combines real-world
experience with an academic approach”

—Mary Sumner, SIUE, professor of
computer management and information systems

from the MidAmerican Business Deans
Association (MABDA). Each year,
MABDA sponsors this competition to
highlight innovative practices in business
education by recognizing creative and
unique strategies that advance the quality
of education and management of resources.

Judges were impressed by the program’s
four unique components — focus on
industry needs, interdisciplinary approach,
a capstone experience where students create
final projects to meet real-world needs,

and an assessment of learning outcomes so
students and faculty can audit efforts.

“Our goal was to create a collaborative
program that combines real-world
experience with an academic approach,”
Sumner said. “SIUE supported our efforts
and allowed the faculty team to design

a truly interdisciplinary program with
healthcare-specific solutions.”

“All of my course work is customized to
meet a hospital’s needs,” said Dr. Bijoy
Bordoloi, professor of CMIS at STUE who
teaches classes on database design and
management with the program. “Teaching
these interdisciplinary classes allows me

to improve my work, because I apply

very technical information and systems to
practical situations. 'm able to learn from
my students as we're applying concepts to
real work experiences.”

Tiffany Smith has always had a passion for food. After
earning a bachelor’s in political science in 2000 and a
master’s in economics in 2003 from SIUE, she started
catering friends’ parties and weddings as a hobby. Before
long, she believed her hobby could become a business

— but needed help with a plan.

Starting a business is a huge risk; roughly 60 percent fail
within the first five years. Each year, the SIUE School
of Business holds a competition to help students beat
those odds, increasing their chances of becoming “The
Other 40” who succeed. The Other 40 is a competition,
organized by SIUE’s student chapter of the Collegiate
Entrepreneurship Organization (CEO) and supported
by the School of Business. It provides student
entrepreneurs with the resources and coaching needed
to develop business plans.

The School of Business understands that great business
ideas come from all fields and encourages all STUE
students to participate, including Smith, now pursuing
a master’s in educational leadership.

While she lived in Chicago, Smith noticed the
popularity of shared cooking spaces — a place where
home cooks, bakers and culinary students can come
together to make high-quality recipes in a health-
certified kitchen. In April, Smith’s business plan for a
shared kitchen in southwestern Illinois won first place
at The Other 40 and a $5,000 cash prize, which helped

make her business plan a reality.

e

After meeting with counselors
at the SIUE Small Business
Development Center, “The

Other 40" first place winner
Tiffany Smith started The
Incubator Institute, a full-service
management and consulting
firm specializing in the
development and maintenance of
business incubators.

The Other 40

2" place winner

As a business administration major
specializing in entrepreneurship,
Kevin Caraker was required to
complete a full business plan for
class, but took it a step further and
won second place for his bubble
tea shop concept. Caraker has
attracted investors for his store,
which he hopes to open soon in
Edwardsville. “Entreprencurship

is very scary,” said Caraker, who
graduated with his undergraduate
degree in May 2013. “This
competition provides a valuable
resource for students; it helps you
prepare for challenges and provides
confirmation that you should
pursue entrepreneurship.”

3" place winner

School of Business faculty

and business consultants from
the region tutor participants
throughout the process, helping
them think through finance,
marketing and legal challenges.
Biology major Ken Knoth took
third place in the competition
after he was encouraged to
apply by staff at the STUE Small
Business Development Center
while inquiring about patents for
an invention. Jon Lee, president
of CEO and a senior business
economics and finance major,
coached Knoth on his idea for
programmable track lighting for
athletic training. Investors have
shown interest in his business,
which Knoth is working on while
completing his degree.

“The Other 40 competition forces

students to see if creative ideas
can evolve into true business
opportunities,”

—Dr. Timathy Schoenecker, CEO advisor and
associate professor of strategic management
and entrepreneurship
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SIUE Alumni Champion Workforce Diversity

Recent public debates over the role of women in corporate America, sparked in part by
Facebook COO Sheryl Sandberg’s book “Lean In: Women, Work and the Will to Lead,” breathed
new life into the topic of workforce diversity. As the American population becomes more diverse,
so does the makeup of the American workforce.

According to the Center for American Progress, more women are joining the labor force at the
same time that racial, ethnic, religious and gender diversity are on the rise. Studies show that
diverse teams improve innovation and profitability, but fostering diversity within an organization
requires hard work.

A number of SIUE School of Business alumni are actively involved in advancing diversity within
their companies.

Lisa Safarian, BS ’88, MBA 91, vice president, U.S. “When you have
Commercial for Monsanto, is a member of the company’s diversity, you
Diversity Council. Considered a model in corporate by defauI't have

diverse thinking.”

are represented in company leadership positions and —Lisa Safarian, BS '88, MBA ‘91

America, the council of senior Monsanto executives helps
ensure that a broad range of backgrounds and experiences

across functions. vice president
U.S. Commerical for Monsanto

Recently, Safarian accepted the National Association

for Female Executives’ Top 50 Companies for Executive
Women award on behalf of Monsanto. “When you have | m | | “Diverse teams are more flexible and
diversity, you by default have diverse thinking,” Safarian Stu dy‘ ng D Ive rSIty 0 rkp Ia c e can bring fresh ideas to business

said. “At the end of the day, you get better results when scenarios. My main goal is to help

you have a diverse group of individuals solving a problem Recognizing the importance of diversity in the business world, the SIUE School of Business
than when everyone in the room thinks the same way seeks to broaden the perspectives of students in the classroom. Through exposure to an students und?rStand the.WOﬂd from
and has the same set of experiences.” inclusive student population, faculty, and course work, students learn how to work in the someone else’s perspective and see
modern workplace. that we don't all have to agree in
Dr. Robyn Berkley, associate professor of management and marketing in the School of order to reach common ground; this
In additi imulaci b at - e i . Business, is established in the field of diversity, specifically gender norms and LGBT issues. is not a zero-sum gamE.”
n addition to stimulating growth at a corporate level, It is my responsibility She studies how diversity affects hiring and uses her findings to develop solutions that help i i
diversity can energize communities. Edmond L. Brown A ] . . Or. Robyn Berkley, associate professor
BS *91. is the f e d d N Fami - ; to share my managers avoid biases and embrace differences in the workplace. Berkley includes these of management and marketing
busi ai tte ™ (ir/[i;[]li) (l;p elztf)r I(; atrgltlnl(jrlty knowledge and time lessons in the decision-making course she teaches in the MBA program.
usiness enterprise ased in East St. Louis, . )
Ill. His company, ELB Enterprises Inc. is a complete with Oth?rs in the
cleaning corporation that provides janitorial supplies and community and to
services. Currently, ELB has 18 employees. provide employment.” Learn More
Brown believes MBEs can create critical economic —Edmond L. BFUW”vaS ;191 Studies on Benefits of Workplace Diversity
.« . . ~ . . . . Uun er
opportunities for areas in need of economic revitalization. ELB Enterprises Inc. “Global Diversity and Inclusion: Fostering Innovation through a Diverse Workforce,”
“In addition to contributing to the local tax-base, MBEs Forbes Insights, 2011
bring a sense of pride to the community, and MBE owners * Based on an exclusive survey of 321 executives at large global companies ($500 million-plus in annual revenues).

who live in the neighborhood inspire others by example, * Executives see a diverse and inclusive workforce as critical to driving innovation in new products, services and business processes,

Brown said. “For me, this is something I have to do. It is thereby offering companies a competitive advantage.

my responsibility to share my knowledge and time with

others in the community, and to provide employment.” « S . L, . ) — o . .
» P ploy ‘Does Diversity Pay?: Race, Gender, and the Business Case for Diversity,” by Cedric Herring, University of Illinois at Chicago, American

Sociological Review, April, 2009
* Study used data from the 1996-1997 National Organizations Survey, a nationwide sample of for-profit business organizations.

* Data show that racial and gender diversity are associated with increased sales revenue, more customers, greater market share and
greater profits.
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Making the Best of an Unwelcome Visitor

As a native Midwesterner, I didnt grow up with any
experience with coastal storms. Although I have

always been an advocate of contingency planning

and preparedness due to springtime storms that

we experienced in the Midwest, | wasn’t as familiar
with hurricane preparations. But now, especially

after witnessing Superstorm Sandy (technically not a
hurricane because winds were just below hurricane level
when she made landfall), I am even more a believer in
contingency planning on both a corporate and personal
level. Unlike springtime Midwestern storms, hurricanes
give us the advantage of advance warning. Generally,
we have a few days to get ready and make sure we have
the supplies needed. Despite this early warning, several
unexpected events made Sandy particularly challenging.

As background, I work for the Federal Reserve System’s
Office of Employee Benefits (OEB), a small office of just
under 50 people responsible for managing benefits for
employees, retirees and beneficiaries receiving benefits
from the Federal Reserve System. These benefits include
pension, retirement savings (401K), medical benefits
and similar benefit payments. More than 45,000 people
receive benefits from us, and providing timely, high-
quality service is critical to our success.

In order to fulfill the OEB’s mission, we have robust
contingency plans, both for the office and for our
vendors who provide services to us. These plans

were pushed to their limits with Sandy. As the storm
approached, our management team reviewed our plans
and discussed alternative operating procedures. Fearing
transportation disruptions, we instructed staff to take
their computers home, a process made simpler because
90 percent of our staff had laptops and were used to
working remotely. Next, we contacted our vendors and
other Federal Reserve Banks to make sure they were
prepared to support us as needed.

Little did we know that our two biggest enemies in the
storm would be the storm surge and power outages.
When Sandy arrived, she pushed a wall of water up
the Passaic River, which is very close to the 19-story
office building where we lease space. This water
flooded the basement of our building, and while our
office areas were not damaged, the salt water heavily
damaged building infrastructure, such as power and
telecommunication feeder lines, elevator controls,
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backup generators and other basic services. Once we
were informed that repairing these areas would take
several weeks, we contacted staff using our calling
trees, which was complicated because many people not
only were without land phone lines, but they also had
no cellular coverage due to the number of cell towers
damaged in the storm. Our emergency phone message
on our phone system was also not available because

of the building damage. We instructed staff to work
from home if possible, and critical staff were instructed
to work from one of two contingency locations. Even
getting to these locations was challenging, due to public
transportation outages, road closures and scarcity of
gasoline, since many gas stations did not have power to
run their pumps.

Throughout the two weeks we were out of our offices,
we found remote work arrangements to be critical to
our success. Many tasks we previously assumed had to
be done face-to-face were accomplished remotely. In
some cases, our management team observed even closer
collaboration during the storm recovery period.

Key lessons we learned were:

* Calling trees with multiple contact numbers were key
to reaching people. Also don’t forget text messaging,
as those messages often went through when voice calls

did not.

* Be flexible — assigning people tasks different from
their normal job helped us get things done.

* If possible, have multiple backup locations for staff to
access depending on where they live.

* Provide multiple connectivity options for key staff,
including mobile Wi-Fi devices.

* If you are heavily reliant on vendors, make sure you
have shared contact information so you can
reach each other. In some cases, our vendors were
key to helping us keep things running, particularly
because we had to provide some emergency services
to our participants.

While we hope we don't see another storm like Sandy
come visit us, hurricanes are a fact of life on the East
Coast. We are working hard to make sure we don’t
forget the lessons learned so we can be even better
prepared next time.

Written by Jeffrey
Dale (BSBA 79),
vice president and
CFO, Office of
Employee Benefits,
Federal Reserve
System

Hurricane Sandy took the nation by storm last year when
it ripped through the eastern United States, causing $75
billion of damage. It left many people on the East Coast
picking up the pieces, and even more wondering how
the storm would affect the economy in New York and
New Jersey.

Some policymakers and companies speculated the storm
would boost the economies there by creating new jobs to
deal with the cleanup. However, research conducted by Dr.
Ari Belasen, assistant professor of economics and finance at
SIUE’s School of Business, contradicts that theory. Belasen
and his research partner, Dr. Solomon W. Polachek,
distinguished professor of economics and political science
at Binghamton University, analyzed the historic effects that
natural disasters, like Sandy, have on local economies.

Throughout his research, Belasen found economies tend
to grow quickly after a hurricane, but only in the short-
run while those communities are recuperating from the
destruction. By examining storm severity and timing along
with the main drivers of local economy, he found that
even when a hurricane hits one county hard, economies

in neighboring counties also are affected. Most regions
directly affected by a hurricane end up with tax revenue
declines as much as 17 percent lower than they would have
experienced otherwise. Neighboring counties, however,
saw a 17 percent increase.

“Areas affected by hurricanes never experience permanent

» M . .
growth,” said Belasen, who began his study after Hurricane
Katrina hit the Gulf Coast in 2005. “After studying the
economic impact of hurricanes, I found it evident that there’s
not really a net positive impact on the national economy.”

N

“Understanding
the effect of
hurricanes on
taxable sales
revenues could
help policymakers
and fiscal
analysts make
better revenue
projections and
expenditure
decisions while
facilitating the
recovery process.”

~Dr. Ari Belasen,

assistant professor of
economics and finance

In a pair of studies published in the American Economic
Review and the Journal of Human Resources, he examined
18 hurricanes of varying strengths that hit Florida
between 1992 and 2006, including their paths and
timing. Counties hit directly by large hurricanes, like
Katrina or Sandy, faced a negative economic impact
following the storms. And while some industries, such
as construction, experienced a sudden increase in
employment, the boost was not enough to offset the
overall economic damage, including people leaving the
region after storm-related losses in industries such as real
estate, transportation and manufacturing.

“Understanding the effect of hurricanes on taxable sales
revenues could help policymakers and fiscal analysts
make better revenue projections and expenditure
decisions while facilitating the recovery process,” Belasen
said. “States without an income tax, such as Florida, are
highly dependent on sales taxes for revenues. If hurricane
damage disrupts that income stream, they will have to
apply for government assistance much sooner to avoid
heavy economic disruption.”

“We're hopeful that better economic projections on
how the damage affects the economy will help expedite
aid disbursement.”

Belasen’s latest findings will be published in the
forthcoming paper, “When Oceans Attack: Assessing

the Impact of Hurricanes on Localized Taxable Sales.”
His paper was presented at the Southern Economic
Association Annual Meetings and is under final review in
the Annals of Regional Science.

SIUE Business
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MBA Alumnus Values Education,

Gives Back to SIUE

Dr. Charles A. “Al” Wentz Jr., MBA ’86, attributes his

many successes in life to his education and work experience.
Throughout his adventurous career, Wentz always pursued his
passions, constantly seeking out opportunities for knowledge
and advancement. Appreciative of the education he received,
Wentz believes in giving back to those who helped him reach
his goals.

That’s why Wentz established the Dr. Charles Alvin Wentz Jr.
MBA Scholarship at SIUE to assist working MBA students in
advancing their education and career. Earlier this year, he made
a $25,000 gift to endow the scholarship.

“I hope that my contribution will encourage others to give
back and make an impact at STUE for years to come,” said
Wentz. “It has been gratifying for me to see SIUE succeed as a
competitive university and continue to grow the campus.”

Achieving success didn't happen overnight for Wentz. He
started his career as a chemical engineer and later he followed
his passions for teaching, entrepreneurship and cooking,
becoming a professor, business owner and cookbook author.
A lifelong learner, Wentz earned his bachelor’s from Missouri
S&T, his doctorate from Northwestern University and his
MBA from SIUE.

It was his experience at SIUE that Wentz credits for helping
him succeed as he followed his entrepreneurial spirit. As
Wentz worked through the financial decisions and regulatory
paperwork for the nursing home that he and his wife decided
to build in St. Clair County, IlL., he was taking MBA courses
at SIUE. They helped him navigate the complexities of his
new business — and almost 30 years later, he’s still grateful for
that experience.

“I've always had a very strong feeling about giving back. If  am
successful, then I want to help those who helped me succeed,”
said Wentz.

Structured to emulate his career path, the Dr. Charles Alvin
Wentz Jr. MBA Scholarship requires that a student applicant
be a graduate from an accredited four-year college or university
and have a minimum of five years of industrial work experience

before enrolling in the MBA program.

The SIUE gift is one part of Wentz’s generous philanthropy
as he has established scholarships for various organizations in
Edwardsville as well as his other a/ma maters. He encourages
students and alumni to recognize the value of their education
and career opportunities. He hopes they will remember those
who influenced their lives and be inspired to give back when
they’re successful.

“As I came to the end of my career, I asked myself: “What do
you want to do with your money?”” said Wentz. “I decided I
wanted to see students achieve their aspirations.”

10 SIUE Business

Alumni 2.0 Scholarship:
A New Way to Give Back

SIUE’s School of Business knows its
alumni appreciate the value of a return
on investment (ROI). Thanks to a new
opportunity, one of SIUE’s scholarships
will give alumni the opportunity to see
the return on their donation investment
by helping deserving students pay for
their education.

The School of Business Alumni Board
set out to create a scholarship that
provides donors with a unique ROI,
the opportunity to get to know the
recipients of their gifts and receive
updates about how the scholarship helps
the student achieve his or her goals.
The new scholarship, Alumni 2.0,
provides alumni the opportunity to
give back to the school while choosing
which student will benefit from their
generous donation.

“Our new scholarship provides a unique
and meaningful way for our alumni

to give back,” said School of Business
Alumni Association Board Chair Tim
West, BS ’07. “Alumni 2.0 puts a new
spin on traditional scholarship programs
by encouraging alumni and student

interaction — along with healthy
competition.”

Here’s how it works: Students apply to
be part of the Alumni 2.0 competition,
which will award the winner a $2,000
scholarship. The Alumni Board selects
the top three candidates to be featured
on the website. In collaboration with
the School of Business’ Cougar Business
Resource Center, the three finalists
develop a video to state their cases about
why alumni should vote for them to win
the scholarship. Voting opened in early
September 2013.

After the voting closes and the winner

is selected, the Alumni 2.0 Scholarship
website will stay active with the recipient
providing video updates about his or her
progress. The site also allows alumni to
send congratulations and encouragement
to the winner throughout the year.

If youd like to get involved with the
School of Business Alumni Association
Board, please contact Tim West at
tim.a.west@gmail.com or Christina
Daniels at cdaniel@siue.edu.

vl

Make a donation or learn
more about the student
candidates

siue.edu/alumni2-0

“Our new scholarship provides a
unique and meaningful way for
our alumni to give back. Alumni
2.0 puts a new spin on traditional
scholarship programs by
encouraging alumni and student
interaction — along with healthy
competition.”

—Tim West, BS '07, School of Business
Alumni Assaciation Board Chair

SIUE Business
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SIUE’s Construction Leadership Institute
Recognizes Distinguished Alumnus

Recognized for his years of outstanding performance
in the construction industry and for improving the
industry by mentoring young leaders, Frederic J.
McCall, vice president of BSI Constructors in St.
Louis, received the first Construction Leadership
Institute (CLI) Alumni Leadership Award in May.

To celebrate its 10 anniversary, the CLI’s Advisory
Board debuted the award in recognition of an
outstanding graduate with exceptional professional
accomplishments, leadership, character and service to
the community.

“The list of CLI alumni includes so many
accomplished leaders who have had a profound impact
on the St. Louis area construction business, and [ am
humbled to be the first one honored this way,” said
McCall, who was a fellow in CLI’s inaugural class of
2004. In addition to advancing through the ranks at
BSI Constructors and being acknowledged as a top
building professional in the St. Louis construction
industry, McCall is involved in the local community
with Ducks Unlimited, Webster Rock Hill Ministries
and other organizations.

Jointly developed by SIUE’s School of Business

and the School of Engineering’s Department of
Construction, CLI is an executive education program
that brings together professionals from the many
sectors of the building industry. Since CLI’s creation,
235 professionals from the construction industry have
benefited from the nine-week program that sharpens
leadership, strategic thinking, communications and key
management skills.

“Graduates credit the program with developing strong
presentation skills needed to win contracts, and

proven strategies for communicating effectively in any
situation,” said Sandra Hindelang, CLI co-director
and director of executive education in the School

of Business. “Possessing these skills is essential for
advancing to senior management and C-level positions.

“Year after year, our graduates tell us how much they
value the professional network they have built among
their classmates. The ability to learn from each other’s
perspectives and use the class as a sounding board is

a resource that stays with program graduates for the
duration of their careers.”

McCall agreed, noting the value of his CLI network
as he has continued his career. “The program was
very valuable as a platform for connecting with
other professionals from the entire value chain

in the construction business and to learn how to
communicate effectively with each group, from
architects to workers.”
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Business
School Alum
Honored for
Outstanding
Career,
Community
Commitment

The decision to become an accountant was a practical
one for Michael (Mike) Wenzel, BS ’70. After taking
some general electives during his first few years at STUE,
Wenzel wasn’t sure what to major in — until he reviewed
the jobs available through SIUE’s placement office. He
discovered that everyone was looking for accountants;
from firms to major companies, and even the FBI.

“With a degree in accounting, I knew I would be able to
find a job right after graduation,” said Wenzel.

It was a perfect fit for Wenzel, who will be inducted

into the SIUE School of Business Alumni Hall of Fame
this fall. Since graduating from SIUE, Wenzel has spent
the last 43 years in the field, including the last 31 years
as managing partner of Wenzel & Associates Ltd. in
Belleville. A pillar of the St. Louis business community,
he also has been recognized for his community service
and leadership roles with organizations like St. Clair
Country Club, Lewis & Clark Council of the Boy Scouts
of America and the SIUE Foundation.

“Mike is an example of a professional in the accounting
field, an entrepreneur, a committed community member
and an outstanding graduate of SIUE,” wrote John
Oeltjen, director of risk advisory services at Mueller
Prost, in nominating Wenzel. “He is a role model for
today’s students and other graduates to emulate.”

“I feel privileged to receive this award. It is a lifetime
achievement to be recognized by my alma mater,” said
Wenzel, who will be honored at the STUE Alumni Hall
of Fame Awards dinner. “This award is recognition
beyond anything I ever would have expected.”
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“Ifeel privileged to
receive this award.
Itis a lifetime
achievement to
be recognized by
my alma mater.
This award is
recognition
beyond anything
I ever would have
expected.”

—Mike Wenzel, BS '70,

managing partner,
Wenzel & Associates Ltd.

SIUE was an easy choice for Mike Wenzel. When he
graduated from Althoff Catholic High School, Wenzel’s
father insisted that he go to college — but he would also
have to pay his own way. He chose SIUE because of its
reputation for a great education at a great price.

In class, Wenzel made personal connections with his
professors who had real working experience in their fields
and shared those perspectives with students. He took
those connections to his professional career, both early on
working at Ernst & Ernst and later in starting a business
with his former professor, Gordon Teel. Two years after
Teel Heller & Wenzel merged their partnership with
Ernst & Whinney, he opened Wenzel & Associates Ltd.

He credits smart, hard-working staff for the firm’s three
decades of success and allowing him to give back to the
Southern Illinois community later in his career. His
community work includes serving as president of the
SIUE Foundation board of directors.

“The Foundation is moving in the right direction for the
future of the university,” said Wenzel. “I look forward to

seeing the continued growth and accomplishments of the
SIUE community.”

Wenzel loves the St. Louis metropolitan area and shares
that love with his family who has built quite the legacy at
SIUE. Wenzel’s two sisters, his wife Kathy (BS ’71), his
son Corey (BSA ’02, MBA ’03), and his daughter-in-law
Crystal (BA ’02) are alumni as well.

“I still smile when I reflect on my four years at SIUE —
the people I met and the experiences we shared,” said
Wenzel. “I never had a bad experience. My time at SIUE
was an opportunity that I will never forget.”

SIUE Alumni Hall of Fame: School of Business

Each year, the School of Business proudly inducts alumni into the SIUE Alumni Hall of Fame. These alumni have achieved a level of professional,
community and academic excellence that brings distinction and honor to themselves, SIUE and the School of Business.

2012 Honorees

2011 Honorees

2010 Honorees

Walter Knepper, BSBA *69: After graduating with a
degree in accounting, Walter “Walt” Knepper joined
Arthur Andersen LLP. His long and distinguished
career includes more than 40 years of experience in tax
planning and business advisory services that range
from start-ups and entrepreneurial businesses to
public companies.

James Schlueter, MBA ’84: James “Jim” Schlueter
came to SIUE after earning a degree in journalism
from the University of Illinois. He has made a career
in corporate communications, currently serving as

the Director of Communications for Engineering,
Operations, and Technology at The Boeing Company’s
corporate offices in Chicago.

Diane Ryan, BA *78, MBA ’81: After graduating from

SIUE, Ryan earned a J.D. from the St. Louis University 2009 Honorees
School of Law. Her professional career has included

private practice and nearly three decades of public

service in one of the largest governmental agencies

in the United States. She is currently a tax litigation

attorney with a Chicago law firm.

Lawrence Heitz, MBA ’69: Heitz can claim the title
“first person to graduate from SIUE with an MBA.”
For the next 18 years, Larry would hold positions at
Tubular Steel ranging from assistant to president to
CEO. A corporate transition moved him into a
board position and eventually an owner and acquirer
of companies.

Gail Liniger, BA *68: Liniger moved to Denver, Colo.,
in 1973, becoming the first employee to join RE/MAX, 2008 Honorees
and unaware that she would become a co-founder of
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